
 

 

 
 

 
 
 
wecY‡bi Kvh©µg mdjfv‡e m¤úbœ Kivi Rb¨ wecYb Z_¨ e¨e ’̄vi D™¢e n‡q‡Q| Gi gva¨‡g wecYbKvix ch©vß 
Z_¨ e¨envi K‡i mwVK mg‡q h‡_vchy³, ª̀æZ I Kvh©Ki wm×všÍ MÖnY Ki‡Z cv‡i| eZ©gvb cÖwZ‡hvwMZvg~jK I 
cwiewZ©Z evRvi cwi‡e‡k evRvi Z_¨ GKwU Ab¨Zg ¸iZ¡c~Y© welq| cÖwZôv‡bi evB‡ii wewfbœ welqvw`- evRv‡i wK 
NU‡Q, wK NU‡Z cv‡i, eZ©gvb Ges fwel¨r Pvwn`v I mieiv‡ni Ae ’̄v, g~j¨ cwiw ’̄wZ, cÖwZ‡hvwMZv, †fv³vi iæwP, 
cQ›` BZ¨vw` m¤ú‡K© Z_¨ wecYbKvixi Rb¨ Rvbv AZ¨šÍ cÖ‡qvRb| Gimv‡_ cÖwZôv‡bi Af¨šÍixY wewfbœ wefvM I 
Zvi Kvh©µ‡gi Z_¨I wecYbKvixi Rb¨ ¸iæZ¡c~Y©| GB BDwb‡Ui cÖ_g cv‡V wecYb cwi‡ek Kx, evwn¨K I mvgwóK 
cwi‡e‡ki Dcv`vb m¤ú‡K© weeiY †`Iqv n‡q‡Q| wØZxq cv‡V wecYb Z_¨ e¨e ’̄v Kx weeiY †`Iqv n‡q‡Q, †hLv‡b 
Af¨šÍwiY Z_¨, wecYb eyw×gËv I wecYb M‡elYv m¤ú‡K© Av‡jvPbv Kiv n‡q‡Q| Z„Zxq cv‡V mvgwóK cwi‡ek 
we‡kølY wb‡q eY©bv †`Iqv n‡q‡Q| me©‡k‡l, PZz_© cv‡V GBme Z_¨ e¨envi K‡i eZ©gvb I fwel¨Z Pvwn`v 
wbav©i‡Yi c×wZmg~n Av‡jvPbv Kiv n‡q‡Q| 
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cvV - 3.1 : wecYb cwi‡ek: e¨wóK I mvgwóK 
cvV - 3.2 : wecYb Z_¨ e¨e ’̄v 
cvV - 3.3 : mvgwóK cwi‡ek we‡kølY 
cvV - 3.4 : eZ©gvb I fwel¨r Pvwn`v wbav©iY 
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w e cY b cw i ‡e k:  e ¨w óK  I  mvg w ó K  
Marketing Environment: Micro and Macro 

 D ‡ Ïk ¨ 

G  c v V  †k‡ l A v c w b-  
• wecYb cwi‡ek Kx Rvb‡Z cvi‡eb; 
• e¨wóK wecYb cwi‡ek m¤ú‡K© weeiY w`‡Z cvi‡eb Ges 
• mvgwóK wecYb cwi‡e‡ki eY©bv Ki‡Z cvi‡eb| 

 
e¨emvq cwi‡e‡ki cwieZ©b wecYbKvixi Rb¨ AZ¨šÍ ¸iæZ¡c~Y© welq KviY evRv‡ii cÖeYZv AbymiY Ges my‡hvM 
AbymÜvb K‡i Zv‡K cwiKíbv I †KŠkj wbav©iY Ki‡Z nq| wecYb †Mv‡q›`v e¨e ’̄v Ges  wecYb M‡elYvi gva¨‡g 
wecYbKvix e¨emvq cwi‡e‡ki Z_¨ msMÖ‡ni KvR K‡i _v‡K| cwi‡ek ¯‹¨vwbs K‡i wecYbKvix evRv‡i m„ó bZyb 
ûgwK I my‡hvM m¤ú‡K© Rvb‡Z cv‡i Ges Dchy³ wecYb †KŠkj MÖnY Ki‡Z cv‡i| 

wec Y b c wi‡ ek  
Marketing Environment 

wbw ©̀ó †Kv‡bv cY¨ ev †mev wecY‡b †h mg Í̄ welq, cÿ ev kw³mg~n cY¨ ev †mevi Ici cÖfve we Í̄vi K‡i,  ZvB 
n‡jv c‡Y¨i wecYb cwi‡ek| †Kv‡bv GKwU cY¨ ev †mev wecYb Ki‡Z †M‡j †h mg Í̄ wbqwš¿Z I Awbqwš¿Z 
Dcv`vb ev kw³ cÖfve we Í̄vi Ki‡Z cv‡i, Zv‡`i mgwó‡K wecYb cwi‡ek e‡j| Philip Kotler and Gary 

Armstrong wecYb cwi‡ek m¤ú‡K© e‡j‡Qb, ÒwecYb cwi‡ek n‡jv wecYb-ewnf©~Z KZ¸‡jv cÿ ev kw³i mgwó 
hv Afxó †µZvi mv‡_ mdj m¤úK© 
ˆZwi I eRvq ivLvi †ÿ‡Î wecYb 
e¨e ’̄vcbvi mvg‡_©̈ ‡K cÖfvweZ K‡i|Ó 
e¨wóK I mvgwóK ỳB ai‡bi Dcv`vb 
wb‡q wecYb cwi‡ek MwVZ| Zv wb‡¤œ 
Av‡jvPbv Kiv n‡jv- 

K )  e ¨wóK  wec Y b c wi‡e k  
Micro-Marketing Environment 

†Kv‡bv cY¨, †mev ev aviYv wecY‡b 
cÖwZôv‡bi wfZiKvi ev Lye KvQvKvwQ 
Ggb kw³¸‡jv wb‡q e¨wóK cwi‡ek 
m„wó nq| hvi g‡a¨ i‡q‡Q †Kv¤úvwb, 
mieivnKvix, ga¨ ’̄e¨emvqx, †µZv, 
cÖwZ‡hvMx Ges Rb‡Mvôx| G cwi‡e‡ki 
Dcv`vb¸‡jv cÖwZôv‡bi Kvh©µ‡g 
mivmwi cÖfve we Í̄vi K‡i Ges cÖwZôvb 
G Dcv`vb¸‡jv wbqš¿Y Ki‡Z cv‡i| 
e¨wóK cwi‡e‡ki Dcv`vb¸‡jv n‡jv- 

1. †K v ¤ú v w b (Company): 

†Kv¤úvwb n‡”Q AvB‡bi Øviv 
MwVZ ms ’̄v, †hLv‡b KwZcq m`m¨ wgwjZ n‡q wecYb Kvh©µg m¤úv`‡b ¯̂Ztù~Z©fv‡e AskMÖnY K‡i| 

 

c v V - 3 . 1 

wPÎ 3.1 : mvgwMÖK wecYb cwi‡ek 
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wecYb cwiKíbv ˆZwii mgq cÖwZôv‡bi Af¨šÍwiY Ab¨vb¨ wefvM †hgb- D”PZi e¨e ’̄vcbv, A_©, wnmve 
wefvM, M‡elYv I Dbœqb, Drcv`b, µq wefvM Ges weµq wefvM BZ¨vw` wefvM‡K we‡ePbvq ivLv nq| 
GmKj wefv‡Mi Kvh©Ki mgš^‡qi gva¨‡g wecYb cwiKíbvi ev Í̄e iƒc †`Iqv m¤¢e nq| 

2 . m ie iv n K v ix  (Suppliers): mieivnKvix n‡”Q †mmKj e¨w³ ev cÖwZôvb hviv cÖwZôv‡bi cY¨ I †mev 
Drcv`‡b e¨env‡ii Rb¨ cÖ‡qvRbxq m¤ú‡`i †hvMvb †`q| D`vniY wn‡m‡e ejv hvq †h evBmvB‡Kj 
Drcv`bKvix †Kv‡bv e¨emvq cÖwZôvb‡K Drcv`‡bi Rb¨ w÷j, G¨vjywgwbqvg, ivevi wmU Ges Ab¨vb¨ 
KvuPvgvj †RvMvo Ki‡Z nq| GQvoI kÖwgK, hš¿cvwZ, R¡vjvwb, we`¨yr, Kw¤úDUvi Ges Ab¨vb¨ DcKi‡Yi 
cÖ‡qvRb nq| mieivnKvix Gme KvuPvgvj ch©vß cwigv‡Y mwVK mg‡q mieivn K‡i cY¨ Drcv`‡b mnvqZv 
K‡i| mieivnKvixi mv‡_ wecYbKvix memgq mym¤úK© iv‡L KviY mieiv‡ni NvUwZ ev †`wii Rb¨ 
weµ‡qi Ici cÖfve co‡e| djkÖæwZ‡Z `xN©‡gqv‡` †µZvi mš‘wó AR©b evavMÖ ’̄ n‡e| 

3 . ga¨ ’̄ e ¨e m v q x  (Intermediaries):  †h mKj e¨w³ ev cÖwZôvb mvnv‡h¨ wecYbKvix Zvi Drcvw`Z P~ovšÍ 
cY¨ †µZvi wbKU weµq Ges eÈb K‡i Zv‡`i‡K wecYb ga¨ ’̄ZvKvievix e‡j| G‡`i g‡a¨ i‡q‡Q 
cvBKvwi I LyPiv we‡µZv, cÖwZwbwa, †mev ms ’̄v, Kwgkb gv‡P©›U, Avw_©K ga¨ ’̄ZvKvievwi|  

4 . †µZ v  (Customers): †h mKj e¨w³ ev cÖwZôvb cY¨ ev †mev µq K‡i Zv‡`i‡K †µZv e‡j| Avi GKB 
ai‡bi c‡Y¨i †µZvmgMÖ wb‡q †mB c‡Y¨i evRvi m„wó nq| mvaviYZ cvuP ai‡bi †µZv i‡q‡Q| Zviv 
n‡jv- †fv³v evRvi, wkí evRvi, cybtwe‡µZvi evRvi, miKvwi evRvi, Ges AvšÍR©vwZK evRvi| †µZv 
f¨vjy m„wó I †µZv‡`i‡K a‡i ivLvi Rb¨ wecYbKvix wewfbœ Kvh©µg MÖnY K‡i| 

5. c Öw Z ‡ hv Mx  (Competitors): cÖ‡Z¨K cÖwZôvb‡K e¨vcK cwim‡i cÖwZ‡hvwMZv †gvKv‡ejv Ki‡Z nq| 
cÖwZ‡hvMx n‡jv hviv mgRvZxq cY¨ I †mev Dc ’̄vcb Ges wecYb Kvh©µg MÖnY K‡i Zv‡`i‡K G‡K 
Ac‡ii cÖwZ‡hvMx e‡j| wecYb gZev‡` cÖwZôvb mdjZvi Rb¨ cÖwZ‡hvMx‡`i Zyjbvq fv‡jvfv‡e †fv³vi 
Afve c~iY Z_v mš‘wó cÖ̀ vb K‡i| GKvi‡Y wecYbKvix‡K cÖwZ‡hvMx‡`i mejZv, ỳe©jZv I mvg_¨© 
m¤ú‡K© c~ev©bygvb K‡i myweavRbK Ae ’̄vb AR©b Ki‡Z nq Ges cÖwZ‡hvwMZvi Zyjbvq kw³kvjx Ae ’̄vb 
MÖnY Ki‡Z nq| 

6. R b‡ Mv ô x  (Public): Rb‡Mvôx n‡”Q †h †Kv‡bv `j ev †Mvôx hviv cÖwZôv‡bi Kvh©µ‡g AvMÖn †`wL‡q _v‡K|   
cÖwZôv‡bi D‡Ïk¨ AR©‡b msMV‡bi mvg‡_©̈ i Ici Rb‡Mvôxi cÖK…Z cÖfve _v‡K A_ev cÖfve we¯Ív‡ii 
m¤¢vebv _v‡K| GKvi‡Y cÖwZôvb‡K m‡PZb Rb‡Mvôxi mv‡_ mym¤úK© eRvq ivLvi †Póv Ki‡Z nq| cÖ‡Z¨K 
cÖwZôvb mvZ ai‡bi Rb‡Mvôx Øviv cwi‡ewóZ; Zviv n‡jv - A_©ms ’̄vb Rb‡Mvôx, MYgva¨g Rb‡Mvôx, 
miKvwi Rb‡Mvôx, bvMwiK Kvh©µg Rb‡Mvôx,  ’̄vbxq Rb‡Mvôx, mvaviY Rb‡Mvôx Ges Af¨šÍixY 
Rb‡Mvôx|   

L )  m v gwóK  wecY b c wi‡ e k  
Macro-Marketing Environment 

cÖwZôv‡bi evB‡i e„nËi cwigÐ‡j †h mKj Dcv`vb, kw³ ev Dcv`vb cY¨ ev †mev wecY‡b c‡ivÿfv‡e cÖfve 
we Í̄vi K‡i Zv‡K mvgwóK wecYb cwi‡ek e‡j| GB mKj Dcv`vb cÖwZôv‡bi c‡¶ wbqš¿Y Kiv m¤¢e nq bv eis G 
mKj Dcv`vb Øviv cÖwZôv‡bi Kvh©µg cÖfvweZ nq| †m Kvi‡Y wecYbKvix‡K mvgwóK cwi‡e‡ki Dcv`vb¸‡jvi 
mv‡_ Zvj wgwj‡q Pj‡Z nq| mvgwóK cwi‡e‡ki Dcv`vb¸‡jv †_‡K cÖwZôv‡bi Rb¨ my‡hvM Ges SyuwK m„wó nq| 
d‡j cÖwZôvb‡K memgqB G mKj kw³i cÖwZ bRi ivL‡Z nq Ges cwi‡ek Abyhvqx e¨e ’̄v MÖnY Ki‡Z nq| 

1. R bms L¨v MZ  c w i‡ e k (Demographic Environment): cwi‡e‡ki GKUv Ab¨Zg Dcv`vb wn‡m‡e 
RbmsL¨v wecY‡bi Kvh©µ‡gi Dci cÖfve †d‡j| †Kvb GKwU wbw ©̀ó AÂ‡ji RbmsL¨vi AvqZb, NbZ¡, 
Ae ’̄vb, MwZkxjZvi aviv, eqm, eY©, †ckv BZ¨vw` Dcv`v‡bi mgš‡̂q MwVZ Ae ’̄vB RbmsL¨v cwi‡ek| 
RbmsL¨v cwi‡ek wecYbKvixi Kv‡Q ¸iæZ¡c~Y© welq KviY Gi mv‡_ RbMY RwoZ Ges RbMY evRvi m„wó 
K‡i| c„w_exi wewfbœ AÂ‡ji RbmsL¨vi cwigvY, a‡g©i cv_©K¨, Rxeb ai‡bi c×wZi cv_©‡K¨i Kvi‡Y 
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RbM‡Yi †fv‡Mi cwigvb, µq, Af¨vm, iæwP BZ¨vw`‡Z cv_©K¨ m„wó K‡i| GKvi‡Y wecYbKvix‡K 
RbmsL¨vMZ cwi‡ek m¤ú‡K© Rvbv cÖ‡qvRb|  

2 . A _ ©‰bw Z K  c w i‡ e k (Economic Environment): cY¨ wecY‡b GKwU †`‡ki A_©‰bwZK cwi‡ek cÖfve 
we Í̄vi K‡i| c‡Y¨i wecY‡b †µZvi A_©‰bwZK Ae ’̄v, †fv³v‡`i µq ¶gZv, e¨‡qi aiY cÖfve we Í̄vi 
K‡i| †h †Kv‡bv cY¨ wecY‡bi c~‡e© wecYbKvix‡K †`‡ki A_©‰bwZK Ae ’̄v †hgb- gy ª̀vùxwZ, Avq, mÂq, 
F‡Yi myweav, Ki I A_©‰bwZK AwbðqZv BZ¨vw` m¤ú‡K© †R‡b wb‡Z nq|  

3 . c Öv K …w Z K  c w i‡ e k (Natural Environment): †Kv‡bv †`‡ki Rjevqy, b`-b`x, AvenvIqv, cÖvK…wZK m¤ú`, 
BZ¨vw`i mgš‡̂q †m †`‡ki cÖvK…wZK cwi‡ek MwVZ nq| G mKj cÖvK…wZK cwi‡ek cÖwZôv‡bi wecYb 
Kvh©vewj‡K cÖfvweZ K‡i| cÖvK…wZK cwi‡ek †`‡ki Drcv`b, eÈb, †fvM, RxebhvÎv BZ¨vw`i Ici e¨vcK 
cÖfve we Í̄vi K‡i _v‡K| wek̂e¨vcx gvbyl GLb cwi‡ek m¤ú‡K© m‡PZb d‡j wecYbKvix‡KI cÖvK…wZK 
cwi‡e‡ki welqwU me©̀ v ¸iæ‡Z¡i mv‡_ we‡ePbv Ki‡Z nq| cÖvK…wZK m¤ú‡`i mwVK e¨envi, cwi‡ek ~̀lY 
cÖwZ‡iva, cwi‡ekevÜe mnvqK Kvh©µg MÖnY, wMÖY nvDR cÖfve BZ¨vw` m¤ú‡K© wecYbKvixi mg¨K Ávb 
_vKv cÖ‡qvRb| 

4 . c Öhyw ³ MZ  c w i‡ e k (Technological Environment): cÖhyw³MZ cwi‡e‡ki gva¨‡g GKw`‡K †hgb bZzb 
cY¨ D™¢veb Kiv m¤¢e n‡”Q Ab¨ w`‡K wecYb Kvh©µ‡g bZzb my‡hvM I ûgwKi m„wó n‡”Q| cÖhyw³i Dbœq‡bi 
d‡j bZyb evRvi I my‡hvM m…wói d‡j †fvM I †mevi ˆewPÎZv †`Lv hvq| cÖhyw³ gvbyl‡K wewfbœ my‡hvM-
myweavi e¨e ’̄v K‡i w`‡q‡Q; †hgb- AvaywbK Mvwo, †Uwjwfkb, †µwWU KvW© Ges mycvi Kw¤úDUv‡ii g‡Zv 
welqmg~n| cÖhyw³ cwieZ©‡bi aviv¸‡jv ¸iæ‡Z¡i mv‡_ „̀wó w`‡q M‡elYv I Dbœqb Lv‡Z D”P ev‡RU ivLv 
wecYbKvixi Rb¨  cÖ‡qvRb|  

5. iv R ‰bw Z K  c w i‡ e k (Political Environment): wecYb Kvh©vewji Ici cÖfve m„wóKvix wewfbœ miKvwi 
ms ’̄v Ges mvgvwRK ¯̂v_© msi¶bKvix msMVb¸‡jvi Kvh©µ‡gi mgš‡̂q ivR‰bwZK cwi‡ek MwVZ| 
ivR‰bwZK Ges AvBbMZ cwi‡ek ØvivI wecYb Kvh©µg cÖfvweZ nq| ZvB miKvwi AvBbKvbyb, 
ivR‰bwZK `j c×wZ, miKvwi e¨e ’̄vi aib BZ¨vw` welq¸‡jvi cÖwZ wecYbKviix‡K bRi w`‡Z nq|  

6. m v s ¯‹ …w Z K  cw i‡ e k (Cultural Environment): mvs¯‹…wZK cwi‡ek ej‡Z †mme Dcv`vb‡K †evSvq hv 
mgv‡Ri †gŠwjK g~j¨‡eva, cÖZ¨¶Y, AMÖvwaKvi Ges AvPiY‡K cÖfvweZ K‡i| GKwU †`k ev mgv‡Ri 
Rb‡Mvôxi mvgvwRK I mvs¯‹…wZK cwi‡ek cY¨ Drcv`b‡K †hgb cÖfvweZ K‡i †Zgwb wecYb Kvh©µg‡KI 
cÖfvweZ K‡i| mgv‡Ri mvs¯‹…wZK Dcv`vb¸‡jv m¤ú‡K© wecYbKvix‡K AewnZ _vK‡Z nq Ges †mfv‡e 
wm×všÍ MÖnY Ki‡Z nq| ZvB †Kv‡bv GjvKvq wecYb Kvh©µg cwiPvjbvi c~‡e©B †mLvbKvi mvs¯‹…wZK Ges 
mvgvwRK PjKmg~n we‡kølY Kiv cÖ‡qvRb|  

 

 

m v ims ‡ ÿ c :  

wbw ©̀ó †Kv‡bv cY¨ ev †mev wecY‡b †h mg Í̄ welq, cÿ ev kw³mg~n cY¨ ev †mevi Dci cÖfve we Í̄vi K‡i, ZvB 
n‡jv c‡Y¨i wecYb cwi‡ek| e¨wóK I mvgwóK ỳB ai‡bi Dcv`vb wb‡q wecYb cwi‡ek MwVZ| †Kv‡bv cY¨, 
†mev ev aviYv wecY‡b cÖwZôv‡bi wfZiKvi ev Lye KvQvKvwQ Ggb kw³¸‡jv wb‡q e¨wóK cwi‡ek m„wó nq| hvi 
g‡a¨ i‡q‡Q †Kv¤úvwb, mieivnKvix, ga¨ ’̄e¨emvqx, †µZv, cÖwZ‡hvMx Ges Rb‡Mvôx| GB cwi‡e‡ki 
Dcv`vb¸‡jv cÖwZôv‡bi Kvh©µ‡g mivmwi cÖfve we Í̄vi K‡i Ges cÖwZôvb GB Dcv`vb¸‡jv wbqš¿Y Ki‡Z cv‡i| 
cÖwZôv‡bi evB‡i e„nËi cwigÛ‡j †h mKj Dcv`vb, kw³ ev Dcv`vb cY¨ ev †mev wecY‡b c‡ivÿfv‡e cÖfve 
we Í̄vi K‡i Zv‡K mvgwóK wecYb cwi‡ek e‡j| GB mKj Dcv`vb cÖwZôv‡bi c‡¶ wbqš¿Y Kiv m¤¢e nq bv eis 
GB mKj Dcv`vb Øviv cÖwZôv‡bi Kvh©µg cÖfvweZ nq| mvgwóK cwi‡e‡ki Dcv`vb¸‡jv n‡jv RbmsL¨vMZ 
cwi‡ek, A_©‰bwZK cwi‡ek, cÖvK…wZK cwi‡ek, cÖhyw³MZ cwi‡ek, ivR‰bwZK cwi‡ek I mvs¯‹…wZK cwi‡ek| 
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w e cY b Z_ ¨ e ¨e ’̄v  
Marketing Information System 

 D ‡ Ïk ¨ 

G  c v V  †k‡ l A v c w b  
• wecYb Z_¨ e¨e ’̄v Kx Zv e¨vL¨v Ki‡Z cvi‡eb; 
• Af¨šÍixY Z_¨ m¤ú‡K© weeiY w`‡Z cvi‡eb; 
• wecYb ey&w×gËv Kx Zv eY©bv Ki‡Z cvi‡eb; Ges 
• wecYb M‡elYv m¤ú‡K© ej‡Z cvi‡eb| 

 
wec Y b Z _ ¨ e ¨e ’̄v   
Marketing Information System (MIS) 

e¨emv‡qi cwiPvjbvi †ÿ‡Î ¸iæZ¡c~Y© welq n‡jv mwVK c~e©vbygvb K‡i e¨emv‡qi cwiKíbv I †KŠkj MÖnY Kiv| †h 
mKj wecYbKvix h_vh_ fwel¨r g~j¨vqb Kivi gva¨‡g e¨emv‡q mdjZv jvf Ki‡Z cv‡i| ZvB ejv nq e¨emv‡qi 
mdj e¨e ’̄vcbvi g~j K_v n‡”Q Gi fwel¨r‡K e¨e ’̄vcbv Kiv| Avi, Z_¨ e¨e ’̄vcbvi gva¨‡gB GKwU cÖwZôvb Zvi 
fwel¨r wbwðZ Ki‡Z cv‡i| eZ©gv‡b cÖwZ‡hvwMZvg~jK evRv‡i e¨emvq 
cwi‡e‡ki mv¤úªwZK Z_¨ msMÖn I e¨envi Kivi gva¨‡g mvwe©K wecYb 
Kvh©vewj m¤úv`b Kiv nq| †fv³v, cY¨, g~j¨, cÖmvi, eÈb BZ¨vw` 
wecY‡bi †gŠwjK welqmg~‡ni mKj Í̄‡ii mv‡_ Z_¨ e¨e¯’vcbv RwoZ| 
GKvi‡YB wecYb Z_¨ e¨e ’̄v wecYbKvixi Kv‡Ri mv‡_ mivmwi RwoZ| 
wecYb Z_¨ e¨e ’̄v n‡jv GKwU cÖwµqv hvi gva¨‡g cÖwZôv‡bi †fZi 
Ges evB‡ii cÖ‡qvRbxq mKj Z_¨ msMÖn K‡i, Z_¨ cÖwµqvRvZ K‡i 
Ges msi¶‡Yi gva¨‡g wecYbKvixi wm×všÍ MÖn‡Y mnvqZv K‡i| 
Ab¨fv‡e ejv hvq †h, cÖ‡qvRbxq e¨w³, hš¿cvwZ I cÖwµqv wb‡q wecYb 
Z_¨ e¨e ’̄vi KvVv‡gv MwVZ nq, hv wecYbKvix‡K wm×všÍ MÖn‡Y mnvqZv 
K‡i| wecYb Z_¨ e¨e ’̄vi gva¨‡g wecYbKvix Z_¨ msMÖn, †kÖwYKiY, 
we‡kølY Ges g~j¨vqb K‡i cÖ‡qvRbxq, mgqg‡Zv I mwVK Z_¨ eÈb Ki‡Z cv‡i| myZivs, wecYb Z_¨ e¨e ’̄v n‡”Q 
ci¯úi wµqvkxj, Pjgvb, fwel¨ZgyLx cÖvwZôvwbK welq Ges c×wZMZ KvVv‡gv hvi D‡Ïk¨ n‡”Q Z_¨ cÖevn m„wó, 
aviY I cÖwµqvRvZKi‡Yi gva¨‡g cÖwZôv‡bi wecYb Kg©m~wP‡Z wm×všÍ MÖnY Kiv | wecYb Z_¨ e¨e ’̄vq cÖ_‡gB 
Z‡_¨i cÖ‡qvRbxqZv wbav©iY Kiv nq| Gici Z_¨ msMÖn, we‡kølY I eÈ‡bi KvR K‡i _v‡K hv wPÎ bq 3.2 G 
Dc ’̄vcb Kiv n‡q‡Q| 

1. Z ‡ _ ¨i c Ö‡ q v R b w bav © iY  (Determination of Information Needs): cÖ_‡g wbav©iY Kiv cÖ‡qvRb †h 
wecYbKvix Kx Z_¨ †c‡Z Pvq Ges Kxfv‡e Zv †c‡Z Pvq| mvaviY Z_¨ Ges †Mvcbxq Z‡_¨i 
cÖ‡qvRbxqZv wecYbKvixi Kv‡Q wfbœ n‡q _v‡K| mvaviY Z_¨ mnRfv‡eB wecYbKvix msMÖn I we‡kølY 
Ki‡Z cv‡i wKš‘ †Mvcbxq Z_¨ mZ©KZvi mv‡_ msMÖn I we‡kølY K‡i _v‡K| GQvov wecYbKvix ïaygvÎ  
mwVK wm×šÍ MÖnY Kivi Rb¨ cÖvmw½K, mv¤úªwZK, c~Y©v½ I MÖnY‡hvM¨ Z_¨ msMÖn K‡i| mv¶vrKvi cÖwµqvi 
gva¨‡g wecYb e¨e ’̄vcK Rvb‡Z cv‡i Kx ai‡bi Z_¨ Zviv †c‡Z Pvq| G cÖwµqvq †h mKj cÖkœ wRÁvmv 
Kiv †h‡Z cv‡i Zv wb‡¤œ †`Iqv n‡jv: 

 
 

 

c v V - 3 . 2 

 
 
 
 
 
 
 
 
 
wPÎ 3.2: wecYb Z_¨ e¨e ’̄vi KvVv‡gv 

Z‡_¨i cÖ‡qvRb wbav©iY 

Z_¨ msMÖn 

Z_¨ we‡kølY 

Z_¨ eÈb 
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Z_ ¨ cÖ‡ q vRb  wb a v©i ‡ Y i cÖkœvewj  
 Avcbv‡K wbqwgZfv‡e Kx ai‡bi wm×všÍ MÖnY Ki‡Z nq? 
 G mKj wm×v‡šÍi Rb¨ Avcbvi Kx ai‡bi Z_¨ cÖ‡qvRb? 
 Kx ai‡bi Z_¨ Avcwb wbqwgZ †c‡q _v‡Kb? 
 Kx ai‡bi we‡kl M‡elYv Avcbvi cÖ‡qvRb? 
 Avcwb Kx ai‡bi Ggb Z_¨ †c‡Z Pvb, hv GLb cv‡”Qb bv? 
 Avcwb ˆ`wbK, gvwmK, evrmwiK Kx Z_¨ †c‡Z Pvb? 
 †Kvb †Kvb mvgwqKx, e¨emv wi‡cv©U wbqwgZfv‡e †`L‡Z Pvb? 
 †Kvb wbw ©̀ó wel‡q Avcwb wbqwgZfv‡e AeMZ n‡Z Pvb? 
 DcvË we‡køl‡Yi †Kvb c×wZ Avcwb cQ›` K‡ib? 
 wecYb Z_¨ e¨e ’̄vi eZ©gvb Ae ’̄v‡K DbœZ K‡i Ggb PviwU mycvwik Ki‡eb Kx? 

mviwY 3.1:  wecYb Z_¨ cÖ‡qvRb wbav©iY 

2 . Z _ ¨ ms MÖn  (Colloecting Information): GKwU cÖwZôv‡bi wecYb e¨e ’̄vcK Zvi Z‡_¨i cÖ‡qvRb hw` 
wba©viY Ki‡Z cv‡ib Zvici †h welqUv wZwb we‡ePbv K‡ib Zv n‡jv Kxfve †mB cÖ‡qvRbxq Z_¨ †c‡Z 
cv‡i| wecYb e¨e ’̄vc‡Ki cÖ‡qvRbxq Z_¨ wbgœwjwLZ wZb fv‡e msMÖn Ki‡Z cv‡i:   

K )  Af¨šÍix Y  Z _ ¨ 
Internal Records 

GKwU cÖwZô‡bi Af¨šÍ‡i e¨emvwqK wewfbœ wel‡qi Ici Z_¨ msiÿ‡Yi Rb¨ wewfbœ bw_ ˆZwi K‡i| wecYbKvix 
wbqwgZfv‡e Af¨šÍixY bw_fy³ Z_¨ Ges cÖwZ‡e`b e¨envi K‡i _v‡K| †hgb- cÖwZôv‡bi wnmve wefvM Avw_©K 
weeiYx ˆZwi K‡i _v‡K| wKš‘ A_© msµvšÍ wm×v‡šÍi Rb¨ e¨e ’̄vcK cÖwZôv‡bi Avw_©K weeiYx we‡kølY K‡i _v‡Kb|  
Avevi, †µZv ev †mev wefvM †µZvi mš‘wó Ges mgm¨v msµvšÍ cÖwZ‡e`b ˆZwi K‡i _v‡K| GB wefv‡Mi †fv³v 
M‡elYvi Z_¨ e¨envi K‡i cÖwZôv‡bi A‡bK wefvM DcK…Z n‡q _v‡K; †hgb- cY¨ bKkv ˆZwi Kiv ev eª̈ vÛ cÖ ‘̄Z 
Kiv| G Z_¨ Kg Li‡P msMÖn Kiv hvq Ges RwUjZvi cwigvY Kg n‡q _v‡K| Z‡e G Z_¨ wKQy mgm¨vi m„wó 
Ki‡Z cv‡i| wewfbœ wefvM Zv‡`i cÖ‡qvRb Ges „̀wófw½‡Z Z_¨ msMÖn K‡i _v‡K| d‡j wewfbœ wefv‡Mi Z_¨ 
mgšq̂ Kiv e¨e ’̄vc‡Ki Rb¨ KwVb n‡Z cv‡i| Af¨šÍixY Z‡_¨i g‡a¨ i‡q‡Q digv‡qk, weµq, g~j¨, gRy` ch©vq, 
cÖvc¨ wej, cÖ‡`q wej BZ¨vw` Af¨šÍixY cÖwZ‡e`b| wb‡P Af¨šÍixY bw_ c×wZi K‡qKwU ¸iæZ¡c~Y© Dr‡mi eY©bv 
†`qv n‡jv- 

 dig v ‡ q k c w i‡ kv a Pµ (Order to Payment Cycle): GwU Af¨šÍixY †iKW© c×wZi me‡P‡q 
¸iæZ¡c~Y© Ask| weµq cÖwZwbwa, wWjvi Ges †µZv cªwZôv‡b Zv‡`i digv‡qk (Order) †ck K‡i| 
Gici weµq wefvM digv‡qk Abyhvqx wewfbœ wefv‡Mi Rb¨ Pvjvb (Invoices) I †cÖiY iwm` 
(Transmits copeis) cȪ ÍyZ K‡i| cÖwZôv‡bi wewfbœ wefvM Gme c`‡¶c¸‡jv ª̀æZ I mwVKfv‡e 
m¤úv`b Kivi gva¨‡g cÖwZkÖæwZ g‡Zv mwVK mg‡q cY¨ mieivn Ki‡Z cv‡i|  

 w e µq  Z _ ¨ c ×w Z  (Sales Information Systems): wecYbKvix PjwZ weµ‡qi mwVK cÖwZ‡e`b 
mgqg‡Zv †c‡Z Pvb| KviY Gi d‡j cÖwZôvb cieZ©x digv‡qk MÖnY, gRyZ c~Y©KiY Ges ª̀æZ cY¨ 
†cÖi‡Yi KvR m¤úv`b Ki‡Z cv‡i| cÖwZôvb mwVK wm×všÍ MÖnY I weµq cwiw ’̄wZ †evSvi Rb¨ weµq 
DcvË AZ¨šÍ mZK©Zvi mv‡_ e¨vL¨v K‡i| 

 ‡ WU v ‡ e B R , †WU v  Iq ¨v in v D R  G es  †WU v  g v B w bs  (Data Bases, Data Werehouses and Data 

Mining): B›Uvi‡bU I cÖhyw³i Kvi‡Y eZ©gv‡b cÖwZôvb Lye mn‡RB meai‡bi Z_¨ WvUv‡e‡R aviY 
Ki‡Z cv‡i| cÖwZôv‡bi wewfbœ Z‡_¨i aib Abyhvqx Z_¨¸‡jv‡K GKmv‡_ msiÿY Kivi bvgB n‡jv 
†WUv‡eBR| GKwU cÖwZôv‡b mvaviYZ †µZv †WUv‡eBR, cY¨ †WUv‡eBR, weµqKg©x †WUv‡eBR 
BZ¨vw` †kÖwYi WvUv‡eB‡R _v‡K| Avevi, †µZv WvUv‡eB‡R cÖ‡Z¨KwU †µZvi bvg, wVKvbv, c~e©eZ©x 
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†jb‡`b weeiY, AvMÖn, gZvgZ BZ¨vw` Z_¨ _v‡K| Gme Z‡_¨i wfwË‡Z †Kv¤úvwb Zvi †µZv 
†kÖwYKiY, †µZvi cÖ‡qvRb, Afve Dcjwä Kiv, f¨vjy Ac©Y BZ¨vw` wel‡q mwVK c‡_ KvR Ki‡Z ev 
wm×všÍ MÖnY Ki‡Z cv‡i| †WUv Iq¨vinvBRb n‡jv GKwU c×wZ, hvi gva¨‡g wewfbœ Drm †_‡K Z_¨ 
msMÖn, we‡kølY I e¨e ’̄vcbvi gva¨‡g e¨emv‡qi †Kv‡bv Zvrch©c~Y© wm×všÍ MÖnY Kiv m¤¢e nq| Avevi, 
†WUv gvBwbs n‡jv GK ai‡bi Z_¨ we‡kølY c×wZ hvi gva¨‡g wekvj Z_¨ fvÛvi e¨envi K‡i 
AcÖKvwkZ wKš‘ m½wZc~Y© I m¤¢ve¨ GKwU c¨vUv©b (Pattern) ev wb`k©b †ei Kiv nq| WvUv gvBwbs Z_¨ 
fvÛv‡ii g‡a¨ AvcvZ „̀wó‡Z m¤úK©nxb Z‡_¨i g‡a¨ m½wZ ev m¤úK© Lyu‡R †ei Ki‡Z cv‡i|  

L )  wec Y b ey&w×gË v 
Marketing Intelligence 

wecYbKvix wecYb eyw×gËvi gva¨‡g Z_¨ msMÖn Ki‡Z cv‡i hvi cÖavb KvR n‡”Q wecYb msev` msMÖn| wecYb 
msev` n‡”Q wecYb cwi‡e‡ki cwieZ©‡bi cÖvZ¨wnK Z_¨, hv wecYbKvix‡K wecYb cwiKíbv cÖYqb I mgš‡̂q 
mvnvh¨ K‡i| wecYb msev` wewfbœ m~Î †_‡K msMÖn Kiv †h‡Z cv‡i| cÖwZôv‡bi wbR¯̂ e¨w³, wbev©nx, cÖ‡KŠkjx, 
weÁvbx, µq-G‡R›U Ges weµqKgx©‡`i KvQ †_‡K msev` msMÖn Kiv †h‡Z cv‡i| †ckv`vix I A‡ckv`vix ỳB 
fv‡eB wecYb eyw×gËv‡K e¨envi Kiv †h‡Z cv‡i| cÖwZôvb A‡bK mgq †ckv`vi Z_¨ mieivnKvix‡`i wbKU †_‡K 
Z_¨ wK‡b _v‡K| Avevi, A‡bK mgq A‡ckv`vix ms ’̄v A_ev AKvVv‡gvMZ fv‡e Z_¨ msMÖn Ki‡Z cv‡i| wecYb 
eyw×gËvi gva¨‡g cÖwZôv‡bi Z_¨, msev`, NUbv BZ¨vw` msMÖn Kiv nq wKš‘ G‡ÿ‡Î Aek¨B ˆea Ges ˆbwZKZvi 
welq †Lqvj ivLv cÖ‡qvRb| cÖwZôvb wecYb eyw×gËv DbœwZi j‡ÿ¨ wKQz c`‡ÿc MÖnY Ki‡Z cv‡i| †hgb- 

 weµq evwnbx‡K cÖwk¶Y Ges †cÖlYv w`‡Z cv‡i †hb Zviv bZzb cwieZ©b wPwýZ Ki‡Z cv‡i I 
cÖwZ‡e`b w`‡Z cv‡i|  

 cÖwZôvb Zvi eÈbKvix, LyPiv we‡µZv Ges Ab¨vb¨ ga¨ ’̄ e¨emvqx‡`i ¸iæZ¡c~Y© Z_¨ cÖ̀ v‡bi Rb¨ 
†cÖlYv ev Drmvn w`‡Z cv‡i| 

 cÖwZôvb Zvi cÖwZ‡hvMx‡`i cY¨ wK‡b Z_¨ msMÖn Ki‡Z cv‡i| GQvovI evwYR¨ †gjvq wM‡q 
cÖwZ‡hvwMZvi cÖKvwkZ evwYR¨ cÖwZ‡e`b c‡o, †kqvi‡nvìvi‡`i mfvq wM‡q Kg©x‡`i mv‡_ Avjvc 
K‡i, wWjvi-eÈb mieivnKvixi mv‡_ K_v e‡j, cÖwZ‡hvMx‡`i weÁvcb †`‡L, B›Uvi‡b‡U 
cÖwZ‡hvMx‡`i msev` c‡o cÖwZôvb wecYb Z_¨ †c‡Z cv‡i| 

 cÖwZôvb cÖwZwbwaZ¡Kvix †µZv ev †Kv¤úvwbi eo †µZv A_ev, AwZ iæwPevb †µZv‡`i wb‡q MwVZ 
†µZv Dc‡`k c¨v‡bj MVb K‡i Z_¨ Rvb‡Z cv‡i | 

 cÖwZôvb M‡elYv dv‡g©i wbKU †_‡K Z_¨ µq Ki‡Z cv‡i|  

 A‡bK cÖwZôvb wecYb Z_¨ wewfbœ Kvi‡Y cÖKvk K‡i _v‡K Zv‡`i DcvË wecYbKvix Zvi wbR¯̂ 
cÖ‡qvR‡b e¨envi Ki‡Z cv‡i| G ai‡bi Z‡_¨i Drm‡K gva¨wgK Z_¨ Drm e‡j| GLv‡b gva¨wgK 
DcvË Dr‡mi wKQz bgybv †`Iqv n‡jv - 

���� miKvwi cÖKvkbv: cwimsL¨vb cÖwZ‡e`b, †`k I kniwfwËK DcvË eB, wkí `wófw½, 
evRviRvZKiY Z_¨, wb‡ ©̀wkKv, Ab¨vb¨ miKvwi cÖKvkbv, ey‡jwUb, eZ©gvb e¨emvq Rwic 
wic‡vU©, cÖavb cwimsL¨vb cÖwZ‡e`b| 

���� mvgwqKx I eB: e¨emvq mvgwqKx m~wP, wek¦‡Kvl (ms ’̄vi), wecYb M‡elYv Ges †fv³v 
M‡elYvwfwËK mvgwqKx|  

���� evwYwR¨K DcvË: wewfbœ evwYwR¨K cÖwZôvb, e¨vsK, wegv, K‡c©v‡ikb, †K› ª̀xq e¨vsK, evwYwR¨K 
Z_¨ cÖ̀ vbKvix ms ’̄v, evwYwR¨K M‡elYv ms ’̄v BZ¨vw`i cÖ̀ vbKvix Z_¨ ev g¨vMvwRb ev 
cÖwZ‡e`b| 
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M )  wec Y b M‡ e lY v 
Marketing reseach  

wecYb e¨e ’̄vcK Af¨šÍixY bw_ Ges msev` e¨e ’̄vi Z_¨ w`‡q Zvi mvwe©K Kvh©µg cwiPvjbv Ki‡Z cv‡i bv| 
†m‡ÿ‡Î we‡kl mgm¨v mgvav‡bi Rb¨ M‡elYv Kvh©µg cwiPvjbv Ki‡Z nq| wecYb e¨e ’̄vcK‡K Z_¨ mieivn 
Kivi Ab¨ GKwU gva¨g n‡jv wecYb M‡elYv| evRvi M‡elYv cÖwµqvi avcmg~n wPÎ bs 3.3 AbymiY K‡i 
wecYbKvix †h‡‡Kv‡bv wecYb welqK wm×všÍ MÖnY Ki‡Z cv‡i| 

1. m g m ¨v  G es  M‡ e lY v i D‡ Ïk¨  w bav ©iY  (Define the Problem and Research Objectives): wecY‡bi 
mgm¨v I M‡elYvi D‡Ïk¨ wbav©iY Kiv cÖ‡qvRb| D`nviY wn‡m‡e ejv hvq, †Kv‡bv GKwU cÖwZôv‡bi 
c‡Y¨i weµq µgvMZfv‡e K‡g hv‡”Q| d‡j Gi cÖK…Z KviY AbymÜv‡bi Rb¨ evRvi M‡elYv Kiv †h‡Z 
cv‡i| 

2 . M‡ e lY v  c w iK í bv  D bœq b (Develop the Research Plan): GB av‡c †Kvb Z_¨ msMÖn Kiv cÖ‡qvRb Ges 
wKfv‡e GB Z_¨ wewfbœ Drm †_‡K †Kvb †KŠkj Aej¤̂b K‡i msMÖn Kiv n‡e Zvi cwiKíbv MÖnY Kiv 
nq|   

3 . Z _ ¨ ms MÖn  (Collect the Information): wewfbœ Drm †_‡K cÖ‡qvRb Abymv‡i Z_¨ msMÖn Ki‡Z nq GB 
av‡c| 

4 . Z _ ¨ w e ‡ kølY  (Analyze the Information): wewfbœ Drm Ges cÖwµqvi gva¨‡g Z_¨ msMÖn Kivi ci GB 
Z_¨ we‡kølY Ki‡Z nq| †hme Z_¨ AcÖ‡qvRbxq Ges †Kv‡bv MÖnY‡hvM¨Zv †bB †mB mKj Z_¨ ev` w`‡Z 
nq| G‡Z wecYb Z_¨ MwZkxj nq|  

5. M‡ e lY v  dj v dj  Dc ¯ ’v c b (Present the Findings): mwVK Z_¨ msMÖn Ges we‡køl‡Yi ci Z_¨¸‡jv  
h_vh_fv‡e cÖwZ‡e`b AvKv‡i ev †gŠwLKfv‡e Dc ’̄vcb Ki‡Z nq Ges h_vh_ ’̄v‡b †cuŠ‡Q w`‡Z nq| hw` 
Z_¨ weµq msµvšÍ nq Z‡e weµq e¨e ’̄vcK‡K, Avi hw` wnmve msµvšÍ nq Z‡e wnmve cwiPvj‡Ki wbKU 
†cuŠ‡Q w`‡Z nq|  

6. w m ×v š Í MÖn Y  (Make the Decisions): GBav‡c wecYbKvix Dc ’̄vwcZ M‡elYv Z‡_¨i wfwË‡Z wm×všÍ MÖnY 
K‡i|    

 

 

 

m v ims ‡ ÿ c :  

e¨emv‡qi cwiPvjbvi †ÿ‡Î ¸iæZ¡c~Y© welq n‡jv mwVK c~e©vbygvb K‡i e¨emv‡qi cwiKíbv I †KŠkj MÖnY Kivi 
Rb¨ cÖwZôvb‡K Z_¨ e¨e ’̄vcbvi KvR Ki‡Z nq|  wecYb Z_¨ e¨e ’̄v n‡”Q ci¯úi wµqvkxj, Pjgvb, 
fwel¨ZgyLx cÖvwZôvwbK welq Ges c×wZMZ KvVv‡gv hvi D‡Ïk¨ n‡”Q Z_¨ cÖevn m„wó, aviY I 
cÖwµqvRvZKi‡Yi gva¨‡g cÖwZôv‡bi wecYb Kg©m~wP‡Z wm×všÍ MÖnY Kiv | wecYb Z_¨ e¨e ’̄vq cÖ_‡gB Z‡_¨i 
cÖ‡qvRbxqZv wbav©iY Kiv nq| Gici Z_¨ msMÖn, we‡kølY I eÈ‡bi KvR K‡i _v‡K|  wecYb e¨e ’̄vc‡Ki 
cÖ‡qvRbxq Z_¨ wZb fv‡e msMÖn Ki‡Z cv‡i:  K) Af¨šÍixY Z_¨,  L) wecYb ey&w×gËv I  M) wecYb M‡elYv|   

 

M‡elYv 
cwiKíbv 
Dbœqb 

 
Z_¨ 
msMÖn 

 
Z_¨ 

we‡kølY 

 

M‡elYv 
djvdj 
Dc ’̄vcb 

 
wm×všÍ 
MÖnY 

wPÎ 3.3: wecYb M‡elYv cÖwµqvi 
avcmg~n 

mgm¨v I 
M‡elYv 
D‡Ïk¨ 
wbav©iY 
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m v g wó K c wi ‡ek w e‡k øl Y  
Analyzing Macro-environment 

 D ‡ Ïk ¨ 

G  c v V  †k‡ l A v c w b  
• mvgwóK cwi‡ek we‡kølY m¤ú‡K© weeiY w`‡Z cvi‡eb| 

 

wecY‡b memgqB mvgwóK cwi‡ek ch©‡eÿY I we‡kølY Ki‡Z nq KviY wecYb cwi‡ek memgqB cwiewZ©Z nq| 
†Kv‡bv cY¨ nVvr evRv‡i cÖ‡ek K‡i evRv‡i Zxeª Pvwn`v c~iY K‡i Aí mg‡qi g‡a¨B  nVvr K‡i nvwi‡q †h‡Z 
cv‡i; †Kv‡bv cY¨ `xN©w`b evRv‡i Pvwn`v AcwiewZ©Z _v‡K, Avevi †Kv‡bv cY¨ wbw ©̀ó mg‡q ev mvgwqK mg‡qi Rb¨ 
evRv‡i Ae ’̄vb Ki‡Z cv‡i| c‡Y¨i Pvwn`vi GB wewfbœZv ˆZwi nq mvgwóK cwi‡e‡ki cwieZ©‡bi Kvi‡Y| GB 
cwieZ©‡bi Kvi‡Y bZzb bZzb c‡Y¨i cÖ‡qvRb I Pvwn`vI ˆZwi n‡q _v‡K| 
 

wec Y‡ b m v gwóK  c wi‡ e k we‡ køl Y 
Analyzing Macro-environment in Marketing 

GKRb mdj wecYbKvix mvgwóK cwi‡ek we‡kølY K‡i GLbI mbv³ ev c~iY Kiv hvqwb, Ggb cÖ‡qvRb I cÖeYZv 
†ei K‡i Ges †mB Abyhvqx jvfRbK wecYb Kvh©µg cwiPvjbv K‡i| wb‡¤œ wKfv‡e mvgwóK cwi‡ek we‡kølY Kiv 
nq Zv Av‡jvPbv Kiv n‡jv−  

1. R bms L¨v MZ  c w i‡ e k  (Demographic Environment): †Kvb GKwU wbw ©̀ó AÂ‡ji RbmsL¨vi AvqZb, 
NbZ¡, Ae ’̄vb, MwZkxjZvi aviv, eqm, eY©, †ckv BZ¨vw` Dcv`v‡bi mgš‡̂q MwVZ Ae ’̄vB RbmsL¨v 
cwi‡ek| RbmsL¨v cwi‡ek wecYbKvixi Kv‡Q g~j AvMÖ‡ni welq, KviY Gi mv‡_ RbMY RwoZ Ges 
RbMY evRvi m„wó K‡i| c„w_exi wewfbœ AÂ‡ji RbmsL¨vi cwigvb, a‡g©i cv_©K¨, RxebaiY c×wZi 
cv_©K¨ cÖf„wZ RbM‡bi †fv‡Mi cwigvb, µq, Af¨vm, iæwP BZ¨vw`‡Z cv_©K¨ m„wó K‡i| †h †Kvb c‡Y¨i 
wecYb Kivi c~‡e© wecYbKvix‡K RbmsL¨v m¤úwK©Z †h mKj welq Rvbv cÖ‡qvRb ev we‡ePbv Kiv DwPZ 
Zv n‡jv- 

 RbmsL¨v e„w×i d‡j A‡bK mgq Pvwn`v Ges †hvMv‡bi g‡a¨ mgšq̂ mvab Kómva¨ n‡q ùvovq| 
Avevi G e„w× gvby‡li RxebhvÎvi Ici cÖfve we Í̄vi Ki‡Z cv‡i ZvB wecYbKvix‡K RbmsL¨vMZ 
cwi‡ek m¤ú‡K© Rvb‡Z nq|  

 GKwU †`‡ki †gvU RbmsL¨vi kZKiv KZfvM wkï, wK‡kvi, hyeK, e„× BZ¨vw` wewfbœ eq‡mi 
†kªwY‡Z AšÍf©y³ i‡q‡Q Zv GKRb wecYbKvix‡K Rvb‡Z nq| KviY wewfbœ eq‡mi RbM‡Yi 
wewfbœ ai‡bi Pvwn`v i‡q‡Q|  

 Dbœqbkxj, DbœZ Ges Abybœqbkxj †`kmg~‡n cvwievwiK Rxeb avivq wfbœZv †`Lv hvq| Kg©Rxex 
gwnjvi msL¨v, wej‡¤̂ weevn, wk¶vi cÖmvi, ¯̂v ’̄¨ m‡PZbv e„w× BZ¨vw` cÖeYZv e„w× cvIqvq 
cvwievwiK Rxeb avivq cwieZ©b G‡m‡Q| wecYbKvix †m Z_¨ †R‡b Zvi †KŠkj wbav©iY Ki‡Z 
cv‡ib| 

 wewfbœ cÖKvi cÖvK…wZK ~̀‡hv©M, e¨emvwqK Ges Kg©ms ’̄v‡bi my‡hvM myweav, RxebhvÎvi gvb 
Dbœq‡bi my‡hvM BZ¨vw`i Kvi‡Y gvbyl GK †`k n‡Z Ab¨ †`‡k A_ev GK AÂj †_‡K Ab¨ 
AÂ‡j ’̄vbvšÍwiZ n‡”Q| wewfbœ †`‡ki g‡a¨ ˆewPÎ¨c~Y© ms¯‹…wZ cwijw¶Z nq| G mvs¯‹…wZK 
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ˆewPÎ¨Zv Zv‡`i g‡bvfve, wek¦vm, g~j¨‡eva BZ¨vw` Øviv cÖfvweZ nq| †mBKvi‡Y wecYbKvix 
wewfbœ RvZxqZv ev GjvKvi ˆewkó¨ Abyhvqx ms¯‹…wZ †R‡b †KŠkj MÖnY Ki‡Z cv‡i| 

 mgv‡R wk¶vi nvi Ges †ckvi eÈb m¤ú‡K© wecYbKvix‡K AeMZ _vK‡Z nq| wkw¶Z Ges 
Awkw¶Z gvby‡li msL¨v I Zv‡`i iæwP, Pvwn`v µq BZ¨vw`i g‡a¨Kvi cv_©K¨ Rvbv cÖ‡qvRb| 
KviY wewfbœ †ckvi gvby‡li g‡a¨ AvPiYMZ cv_©K¨ †`Lv hvq hv wecY‡bi Dci cÖfve we Í̄vi 
K‡i|  

2 . A _ ©‰bw Z K  c w i‡ e k (Economic Environment): GKwU †`‡ki gvby‡li RxebhvÎvi gv‡bi Øviv †m †`‡ki 
A_©‰bwZK cwi‡ek cwijw¶Z nq| †fv³v‡`i µq ¶gZv Ges e¨‡qi aib‡K cÖfvweZ K‡i Ggb mKj 
Dcv`v‡bi mgš‡̂q MwVZ Ae ’̄vB n‡jv A_©‰bwZK cwi‡ek| evRv‡i ïaygvÎ cY¨ mieivn KivB 
wecYbKvixi cÖavb KvR bq eis evRv‡i †µZv‡`i µq¶gZv we‡ePbv K‡i cY¨ mieivn Ki‡Z nq| 
myZivs c‡Y¨i wecY‡b †µZvi A_©‰bwZK Ae ’̄vI cÖfve we Í̄vi K‡i| †h †Kvb cY¨ wecY‡bi c~‡e© 
wecYbKvix‡K A_©‰bwZK Ae ’̄v m¤ú‡K© wbgœ wjwLZ welqmg~n Rvb‡Z nq- 

 †Kvb †Kvb Kvi‡Y †µZvi Av‡qi n«vm-e„w× nq, Zv wecYbKvix‡K Rvb‡Z nq| gvÎvwZwi³ 
gy ª̀vùxwZ, e¨vcK †eKviZ¡, A_©‰bwZK AwbðqZv BZ¨vw`i Kvi‡Y †µZvi Ae ’̄vi cwieZ©b n‡Z 
cv‡i|  

 mgq Ges Av‡qi cwieZ©‡bi d‡j †fv³v‡`i †fv‡Mi cwieZ©b n‡q _v‡K| †µZv‡`i Avq, 
RxebhvÎvi gvb, my‡`i nvi, mÂq, FY BZ¨vw` gvby‡li †fv‡Mi Ici cÖfve we Í̄vi Ki‡Z cv‡i|  

 mÂ‡qi cÖebZv, F‡Yi cÖvc¨Zv, evwK‡Z cY¨ µq-weµq BZ¨vw` †fv³v‡`i µq AvPiY‡K 
cÖfvweZ K‡i| †fv³v‡`i mÂ‡qi cÖeYZv e„w× †c‡j †fv‡Mi cwigvY Kg nq| Avevi F‡Yi mnR 
jf¨Zv †fv‡Mi cwigvb‡K e„w× Ki‡Z cv‡i| myZivs RbM‡Yi G welqmg~n‡K wecYbKvix‡K 
we‡ePbvq wb‡q Avm‡Z nq|  

3 . c Öv K …w Z K  c w i‡ e k (Natural Environment): †Kv‡bv †`‡ki Rjevqy, b`-b`x, AvenvIqv, cÖvK…wZK m¤ú`, 
BZ¨vw`i mgš‡̂q †mB †`‡ki cÖvK…wZK cwi‡ek MwVZ nq| G mKj cÖvK…wZK cwi‡e‡ki Dcv`vb cÖwZôv‡bi 
ARv‡šÍB wecYb Kvh©vewj‡K cÖfvweZ K‡i| cÖvK…wZK cwi‡ek †Kv‡bv †`‡ki Drcv`b, eÈb, †fvM, 
RxebhvÎv BZ¨vw`i Ici e¨vcK cÖfve we Í̄vi K‡i _v‡K| G cwi‡ek wecY‡bi AbyK~‡j Ges cÖwZK~‡j KvR 
Ki‡Z cv‡i| ZvB wecYbKvix‡K cÖvK…wZK cwi‡e‡ki welqwU me©̀ v ¸iæ‡Z¡i mv‡_ we‡ePbv Ki‡Z nq| 
wbgœwjwLZ welq¸‡jvi cÖwZ wecYbKvix‡K ¸iæZ¡ w`‡Z nq-  

 c„w_exi cÖvß KvuPvgvjmg~n Amxg bq| weï× cvwb, eb-R½j, †Zj, LwbR cY¨, M¨vm BZ¨vw`i 
mxgve×Zv i‡q‡Q| ZvB KvuPvgv‡ji ¯̂íZv wecY‡b cÖfvweZ K‡i|  

 Drcv`bmn e¨emvwqK mKj Kg©Kv‡Ûi mv‡_ cÖZ¨¶ Ges c‡iv¶fv‡e kw³ m¤ú` RwoZ _v‡K| 
wecY‡bi †¶‡Î Drcv`b, eÈb †_‡K ïiæ K‡i GB kw³ m¤ú` cÖfve we Í̄vi K‡i| †hgb- †Z‡ji 
mnRjf¨Zv bv _vK‡j Gi cÖfve c‡o mKj A_©‰bwZK Kg©Kv‡Ði Ici| ZvB Gi weKí wnmv‡e 
†mŠi kw³ Ges cvigvbweK kw³ BZ¨vw` e¨env‡ii cÖ‡Póv Pj‡Q|  

 wewfbœ wk‡íi Kvh©µ‡gi Kvi‡Y cÖvK…wZK cwi‡ek ~̀wlZ n‡”Q| cwienb, KjKviLvbv †_‡K wb©MZ 
†auvqv cwi‡ek‡K ~̀wlZ Ki‡Q| hvi d‡j RbRxeb, Rb¯v̂‡ ’̄̈ i Rb¨ ûgwK n‡q ùvwo‡q‡Q| Gi 
cÖfve wecY‡bi Kvh©µ‡gi Dci cÖfve we Í̄vi Ki‡Q|  

 miKvi A‡bK mgq cwi‡ek ~̀lY †iva I cÖvK…wZK m¤ú` iÿvi Rb¨ mivmwi n Í̄‡¶c K‡i| 
miKvwi wbqš¿‡Yi Rb¨ cÖwZôv‡bi wecYb Kv‡R cwieZ©b mvwaZ nq|  
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4 . c Öhyw ³ MZ  c w i‡ e k (Technological Environment): cÖhyw³MZ Dbœq‡bi gva¨‡g wbZ¨bZzb ˆewPÎ¨gq cY¨ 
Drcv`‡bi K‡i e¨emvq-evwYR¨‡K mPj _v‡K| Gi d‡j wecYb cwi‡e‡k bZzb my‡hvM I ûgwKi m„wó nq| 
ZvB cÖhyw³MZ welqwU we‡køl‡Yi Rb¨ wecYbKvix‡K wbgœ wjwLZ welq¸‡jvi cÖwZ j¶ ivL‡Z nq-  

 eZ©gv‡bi cÖhyw³ cwieZ©‡bi aviv gvby‡li RxebhvÎvi MwZ‡K cwieZ©b K‡i w`‡q‡Q| †hvMv‡hv‡Mi 
†¶‡Î B-†gBj, B›Uvi‡bU, d¨v·, †gvevBj †dvb BZ¨vw` ¸iæZ¡c~Y© f~wgKv ivL‡Q| ZvB cÖhyw³MZ 
Dbœq‡bi d‡j cyivZb c‡Y¨i Pvwn`v jyß n‡q bZzb Pvwn`vi m„wó n‡”Q|  

 eZ©gv‡b †h mKj cÖhyw³ cÖPwjZ i‡q‡Q fwel¨‡Z Av‡iv DbœZ gv‡bi cÖhyw³i m„wó n‡Z cv‡i| Gi 
d‡j Drcv`‡bi †¶‡Î e¨vcK cwieZ©b Avm‡Z cv‡i| Gme Avwe®‹vi wecY‡b ˆecøweK cwieZ©b 
Avb‡Z cv‡i|  

 cÖwZôvb‡K cÖhyw³i mv‡_ Zvj wgwj‡q Pjvi Rb¨ M‡elYv Ges Dbœqb LvZ‡K myôyfv‡e cwiPvjbv 
Kiv cÖ‡qvRb nq| eZ©gv‡b GKK fv‡e M‡elYvi wcQ‡b e¨q e„w× bv K‡i `jMZ fv‡e wewfbœ 
cÖwZôvb G Kvh©µg cwiPvjbv Ki‡Q|  

5. iv R ‰bw Z K  c w i‡ e k (Political Environment): wewfbœ miKvwi ms ’̄v Ges mvgvwRK ¯̂v_© msi¶YKvix 
msMVb wecY‡bi Kvh©µ‡gi Ici cÖfve m„wóKvix K‡i| ZvB miKvwi AvBbKvbyb, ivR‰bwZK `j c×wZ, 
miKvwi e¨e ’̄vi aib BZ¨vw` welq¸‡jvi cÖwZ wecYbKvix‡K bRi w`‡Z nq| ivR‰bwZK cwi‡e‡ki 
wbgœwjwLZ welq¸‡jvi cÖwZ wecYbKvix ¸iæZ¡ †`q-   

 e¨emvq cwi‡ek myiÿvi Rb¨ †h‡Kv‡bv †`‡ki cÖPwjZ AvBb Kvbyb Ges wbqš¿YKvix ms ’̄vi 
f~wgKv i‡q‡Q| mvaviYZ my ’̄ cÖwZ‡hvwMZv, e¨emvwqK AmvayZv †_‡K †µZv‡`i i¶v Ges 
e¨emvwqK Kvh©µ‡gi ¶wZKi w`K †_‡K mgvR‡K i¶v Kivi Rb¨ e¨emvq wbqš¿YKvix AvBb I 
Aa¨v‡`k Rvwi Kiv nq| wecYbKvix Gme AvBb †R‡b Zvi Kvh©µg cwiPvjbv Ki‡Z cv‡i| 

 Rb¯̂v_©iÿvKvix cÖwZôvb¸‡jv †fv³v‡`i AwaKvi, bvMwi‡Ki AwaKvi, cwi‡ek iÿv BZ¨vw` 
cÖwZôvi Rb¨ K‡Vvi †Póv Ki‡Q| d‡j wecYbKvix GB mKj ms ’̄vi Kvh©µ‡gi mv‡_ msMwZ †i‡L 
wecYb Kvh©µg cwiPvjbv K‡i _v‡K|  

6. m v s ¯‹ …w Z K  c w i‡ e k (Cultural Environment): mvs¯‹…wZK cwi‡ek n‡jv mgv‡Ri Dcv`vbmg~n hv †gŠwjK 
g~j¨‡eva, cÖZ¨¶Y, AMÖvwaKvi Ges AvPiY‡K cÖfvweZ K‡i| Gme Dcv`vb cY¨ Drcv`b I wecYb‡K 
cÖfvweZ K‡i| ZvB mgv‡Ri mvs¯‹…wZK Dcv`vb¸‡jv m¤ú‡K© wecYbKvix‡K Rvb‡Z nq Ges †mfv‡e wm×všÍ 
MÖnY Ki‡Z nq|  

 

 
 
 

 
 

 

m v ims ‡ ÿ c :  

GKRb mdj wecYbKvix mvgwóK cwi‡ek we‡kølY K‡i GLbI mbv³ ev c~iY Kiv hvqwb Ggb cÖ‡qvRb I 
cÖeYZv †ei K‡i Ges †mB Abyhvqx jvfRbK wecYb Kvh©µg cwiPvjbv K‡i| G‡ÿ‡Î wecYbKvix RbmsL¨vMZ, 
A_©‰bwZK, cÖvK…wZK, cÖhyw³MZ, ivR‰bwZK I mvs¯‹…wZK cwi‡ek we‡kølY K‡i evRv‡ii cwiw ’̄wZ m¤ú‡K© Rvb‡Z 
cv‡i| 
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e Z©g vb I  f w e l¨r  Pvw n`v w ba v©i Y   
Estimating Current and Future Demand  

 D ‡ Ïk ¨ 
 

G  c v V  †k‡ l A v c w b-  
• eZ©gvb Pvwn`v wbav©i‡Yi c×wZ eY©bv Ki‡Z cvi‡eb; Ges 
• fwel¨r Pvwn`v wbav©iY Kivi c×wZ e¨vL¨v Ki‡Z cvi‡eb | 

 

wecYbKvix evRvi cwi‡ek I wecYb M‡elYvi gva¨‡g AvKl©Yxq evRvi my‡hvM‡K Ly‡uR †ei K‡i| Gici †mme 
bZzb evRvi my‡hv‡Mi AvKvi, AvqZb, e„w× I gybvdvi m¤¢ve¨Zv hvPvB Kiv nq| wecYbKvix GBme Z‡_¨i wfwË‡Z 
weµ‡qi cwigvY c~ev©bygvb K‡i evRvi Pvwn`v cwigvc K‡i| Gid‡j e¨emv‡q KZUv wewb‡qvM Kiv cÖ‡qvRb 
wecYbKvix †m wel‡q wm×všÍ MÖnY Ki‡Z cv‡i |  c‡Y¨i evRvi Pvwn`v cwigvc I c~ev©bygvb Kivi Rb¨ eZ©gvb 
evRvi I fwel¨r evRv‡ii Pvwn`v cwigvc Kiv nq|  

 

e Z©gv b P v wn `v  wba v©iY  
Estimating Current Demand 

cÖwZôvb eZ©gvb Pvwn`v wba©viY Kivi Rb¨ †gvU evRvi m¤¢ve¨Zv, GjvKv evRvi m¤¢ve¨Zv, evRvi MVb c×wZ I eû 
Dcv`vbwewkó m~PK c×wZ e¨envi K‡i _v‡K| Zv wb‡¤œ Av‡jvPbv Kiv n‡jv- 

1. ‡ g v U  e v R v i m ¤¢v e ¨Z v  (Total Market Potential): †gvU evRvi m¤¢ve¨Zv ej‡Z †Kv‡bv GKwU wbw ©̀ó wkí 
A_v©r GKB cY¨ Drcv`‡b wb‡qvwRZ mKj e¨emvq cÖwZôvb mev©waK KZ cwigvY weµq Ki‡Z cv‡i Zvi 
†gvU cwigvY‡K †evSvq| †gvU evRvi m¤¢ve¨Zvi cwigvY GKwU wbw ©̀ó mg‡q Ges weivRgvb cwi‡e‡k †mB 
wk‡íi cÖ‡qvMK„Z mKj wecYb cÖ‡Póv‡K we‡ePbv K‡i wbiƒcY Kiv nq| GwU cwigvc Kivi me‡P‡q mnR 
Dcvq n‡jv m¤¢ve¨ ev fwel¨r †µZv‡K Mo µ‡qi cwigvY I g~j¨ w`‡q ¸Y K‡i †ei Kiv nq| aiv hvK, 
evsjv‡`‡k 5,00,000 †jvK cÖwZ eQi 5wU K‡i Kjg µq K‡i, hvi µqg~j¨ 10 UvKv| Zvn‡j †gvU 
evRvi m¤¢ve¨Zv n‡e- 5,00,000 x 5  x 10 = 25,000,000 UvKvi| wKš‘ GB wnmve Kiv mnR bq| 
KviY GKwU evRv‡i KZRb †µZv i‡q‡Q Zv †ei Kiv KwVb| mvaviYZ GKwU evRv‡ii †gvU RbmsL¨v 
wb‡q wnmve ïiæ Kiv nq| wecYbKvix Gici †gvU RbmsL¨vi KZRb cY¨ µq Ki‡e Zv ev` w`‡q m¤¢ve¨ 
†µZvi msL¨v †ei K‡i| GB‡ÿ‡Î evsjv‡`‡ki wkï I AwkwÿZ Rb‡Mvwôi msL¨v ev` w`‡q m¤¢ve¨ †µZv 
aiv nq| 

2. A v Â w j K  e v R v i m ¤¢v e ¨Z v  (Area Market Potential): †Kv‡bv GKwU wbw ©̀ó c‡Y¨i evRvi GK GK AÂ‡j 
GK GK iKg n‡q _v‡K| †hgb- evsjv‡`‡ki XvKv kn‡ii RbmsL¨v, Avq, †fvM I wm‡j‡Ui †_‡K wfbœ 
n‡e| Avevi, knivÂ‡ji gvby‡li †µZv AvPiY I MÖvgxY AÂ‡ji †µZv AvPiY wfbœ n‡e| †mKvi‡Y 
cÖwZôv‡bi wecYb Lv‡Z m¤ú` wewb‡qvM Kivi mgq AÂj ev GjvKvi wfbœZvi K_v we‡ePbv K‡i †gvU 
evRvi cwigvY wbY©q Kiv cÖ‡qvRb nq bq‡Zv wewb‡qvMK…Z m¤ú` †_‡K cÖwZôvb m‡ev©”P djvdj AR©b 
Ki‡Z cv‡i bv|  
K )  e v R v i MV b c ×w Z  (Market-Buildup Method): evRvi MVb c×wZ‡Z cÖwZwU AÂ‡ji evRv‡ii 

m¤¢ve¨ †µZv I µ‡qi cwigvY wbav©i‡Yi gva¨‡g AvÂwjK evRv‡ii m¤¢ve¨ Pvwn`v wbY©q Kiv nq| GB 
c×wZ‡Z ïaygvÎ GKwU Dcv`vb we‡ePbvq G‡b evRvi m¤¢ve¨Zv wbiƒcb Kiv nq| 

L)  e û  Dc v `v b w e w kó  m ~PK  c ×w Z  (Multiple-Factor Index Method): GB c×wZ‡Z wbw ©̀ó GjvKvi 
m¤¢ve¨ †µZv I µ‡qi cwigv‡Yi mv‡_ Gi m‡½ cÖfve we Í̄vi Ki‡Z cv‡i Ggb me Dcv`vb‡KI 
we‡ePbvq Avbv nq| †hgb- †µZvi µq AvPiY, gv_vwcQz Avq BZ¨vw`| GBme Dcv`vb¸‡jvi 
Av‡cwÿK ¸iæ‡Z¡i wfwË‡Z †mB AÂ‡ji evRvi Pvwn`v cwigvc Kiv nq| 
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3. c Öw Z ‡ hv w M‡ `i w e µq  I e v R v i  A s k (Competitors’ Sales and Market Share): †Kv‡bv evRv‡i GKvwaK 
mgRvZxq cÖwZôvb GKB cY¨ wb‡q e¨emvq Kv‡R wb‡qvwRZ _v‡K I cÖwZ‡hvwMZv K‡i| wecYbKvix‡K †mB 
evRv‡ii †gvU m¤¢ve¨ weµ‡qi cwigvY I wewfbœ cÖwZôvb KZUzKy evRvi Ask aviY K‡i Av‡Q Zv Rvb‡Z 
nq| GB Z_¨ Rvbvi gva¨‡g cÖwZ‡hvwM cÖwZôvbmg~‡ni Kvh©µg m¤ú‡K© aviYv cvIqv hvq| Gi mv‡_ 
wecYbKvix †mB evRv‡i wb‡Ri Ae ’̄vb wbY©q Ki‡Z cv‡i|  

fwe l ¨r  P v wn `v  wba v©iY  
Estimating Future Demand 

wecYbKvix mvaviYZ mvgwóK cwi‡ek we‡kølY K‡i Pvwn`vi c~ev©bygvb K‡i _v‡K| fwel¨r Pvwn`v wbiƒcb Kivi Rb¨ 
wZb ai‡bi Z‡_¨i cÖwZ †Lqvj Kiv nq; †m¸‡jv n‡jv gvbyl Kx e‡j?, Kx K‡i A_ev Kx Ki‡Q| gvbyl Kx e‡j GB 
Z_¨ Rvbvi Rb¨ †µZvi AwfcÖvq Rwic, weµqKgx©i mw¤§wjZ gZvgZ Ges we‡klÁ gZvgZ †bIqv nq| evRvi 
cixÿv c×wZ I evRvi M‡elYvi gva¨‡g gvbyl Kx K‡i ev Zv‡`i mvov m¤ú‡K© Rvbv hvq| me©‡k‡l, AZxZ weµ‡qi 
wjwLZ weeibx ev bw_ †_‡K †µZvi AZxZ µq AvPiY we‡kølY ev Kvjxb mvwi we‡kølY A_ev cwimsL¨vwbK Pvwn`v 
we‡køl‡Yi gva¨‡g gvbyl Kx Ki‡Q Zv wbav©iY Kiv nq|  

1. ‡ µZ v i A w fc Öv q  R w ic  (Survey of Buyers’ Intensions): GB c×wZ‡Z †µZvi µq m¤ú‡K© wewfbœ cÖkœ 
K‡i †µZvi Pvwn`v, c”Q›` Kx Rvbv nq| GKwU wbw ©̀ó Ae ’̄vq †µZvi gZvgZ wb‡q fwel¨Z Pvwn`v wbav©iY 
Kiv nq| Z‡e GB †KŠkjwU wkí cY¨, `xN©̄ ’vqx †fvM¨ cY¨ Ges †hmKj cY¨ µ‡qi Rb¨ `xN©‡gqv`x I 
AwMÖg cwiKíbvi cÖ‡qvRb nq †m‡ÿ‡Î cÖ‡hvR¨| Avevi, bZzb c‡Y¨i †Kv‡bv AZxZ Z_¨ bv _vK‡j 
†µZvi AwfcÖvq Rwic c×wZ Kvh©Ki| 

2. w e µq  K g x©‡ `i m w ¤§ w j Z  g Z v g Z  (Composite of Sales Force Opinions): GB c×wZ‡Z weµq Kgx©‡`i 
mv‡_ mw¤§wjZ gZvg‡Zi wfwË‡Z fwel¨r weµq c~ev©bygvb Kiv nq| cÖwZôv‡bi weµqKgx© eZ©gvb I m¤¢ve¨ 
†µZvi wbKU KZ cwigvY weµq Ki‡Z cvi‡e Zv †R‡b mKj cwigvY‡K †hvM K‡i m¤¢ve¨ weµ‡qi 
cwigvY wnmve Kiv nq| 

3. w e ‡ klÁ  g Z v g Z  (Expert Opinion): cÖwZôvb we‡klÁ‡`i gZvgZ wb‡qI Zvi c‡Y¨i fwel¨r weµq 
c~ev©bygvb Ki‡Z cv‡i| we‡klÁ ej‡Z wWjvi, eÈbKvix, mieivnKvix, wecYb Dc‡`óv Ges e¨emvqx 
ms ’̄v hviv cÖwZôv‡bi Avgš¿‡Y cvi¯úwiK gZ wewbg‡qi gva¨‡g fwel¨r Pvwn`v wbav©iY K‡i _v‡K|  Avevi 
A‡bKmgq Zviv Avjv`vfv‡eI c~ev©bygvb Ki‡Z cv‡i| c‡i cÖwZôv‡bi we‡kølK cybivq cwieZ©b, cwiea©b 
ev ms‡kvab K‡i cÖwZôv‡bi c‡Y¨i †gvU fwel¨r Pvwn`vi cwigvY wVK K‡i _v‡K| 

4. A Z x Z  w e µq  w e ‡ kølY  (Past-Sales Analysis): cÖwZôvb AZx‡Zi weµ‡qi Dci wfwË K‡i Pvwn`vi 
c~ev©bygvb K‡i| G‡ÿ‡Î Kvjxb mvwi we‡kølY c×wZ‡Z weµ‡qi aviv (Trend), KvjPµ (Cycle), †gŠmyg 
(Seasonal), I Awbav©wiZ NUbvi (Erratic) mv‡_ weµ‡qi m¤úK© wbY©q K‡i Pvwn`vi c~ev©bygvb Kiv nq|  

5. e v R v i c ix ÿ v  c ×w Z  (Market-Test Method): mvaviYZ GB c×wZ bZzb †Kv‡bv cY¨ ev cÖwZwôZ †Kv‡bv 
c‡Y¨i bZzbfv‡e eÈb ev cÖmvi ev g~j¨ wecYb wm×všÍ MÖn‡Yi †ÿ‡Î e¨eüZ nq| †µZviv hLb 
m‡PZbZvi mv‡_ µq cwiKíbv MÖnY Ki‡Z cv‡i bv A_ev we‡klÁ‡`i Abycw ’̄Z _v‡K ZLb evRvi 
cixÿvi gva¨‡g Pvwn`v wbiƒc‡bi KvR cwiPvjbv Kiv nq| 

 

m v ims ‡ ÿ c :  

wecYbKvix evRvi cwi‡ek I wecYb M‡elYvi gva¨‡g AvKl©Yxq evRvi my‡hvM‡K Ly‡uR †ei K‡i| cÖwZôvb 
eZ©gvb Pvwn`v wba©viY Kivi Rb¨ †gvU evRvi m¤¢ve¨Zv, GjvKv evRvi m¤¢ve¨Zv, evRvi MVb c×wZ I eû 
Dcv`vbwewkó m~PK c×wZ e¨envi K‡i _v‡K| fwel¨r Pvwn`v wbiƒcb Kivi Rb¨ wZb ai‡bi Z‡_¨i cÖwZ †Lqvj 
K‡i†m¸‡jv n‡jv gvbyl Kx e‡j?, Kx K‡i A_ev Kx Ki‡Q|  



w e w e G † cÖv MÖv g  

BDwbU wZb  c„ôvÑ50 

 
 

 
B Dw bU  DË i g ~j ¨v q b   

1. wecYY cwi‡ek Kx? wecYbKvix‡K †K‡bv wecYb cwi‡ek m¤ú‡K© Rvb‡Z nq? e¨vL¨v Kiæb| 
2. e¨wóK wecYb cwi‡e‡ki Dcv`vb¸‡jv Av‡jvPbv Kiæb|  
3. mvgwóK wecYb cwi‡e‡ki Dcv`vb¸‡jv we¯ÍvwiZ Av‡jvPbv Kiæb| 
4. mvgwóK wecYb cwi‡e‡ki mKj Dcv`vb cÖwZôv‡bi c‡¶ wbqš¿Y Kiv m¤¢e nq bv- Dw³wU wK mwVK? Avcbvi 

gZvgZ w`b I hyw³ w`‡q eywS‡q wjLyb| 
5. wecYb Z_¨ e¨e ’̄v Kx? wecYb Z_¨ e¨e ’̄vi KvVv‡gv eY©bv Kiæb| 
6. wecYbKvix KZwU Dcv‡q Z_¨ msMÖn Ki‡Z cv‡i? Av‡jvPbv Kiæb| 
7. Af¨šÍixY bw_ c×wZi Drm¸‡jv eY©bv Kiæb| 
8. wecYb eyw×gËv Kx? cÖwZôvb wecYb eyw×gËv DbœwZi Rb¨ Kx Kx c`‡ÿc MÖnY Ki‡Z cv‡i? eY©bv Kiæb| 
9. wecYb M‡elYvi avcmg~n wjLyb| 
10. wecYbKvix Z‡_¨i cÖ‡qvRb wKfv‡e wbav©iY Ki‡Z cv‡i?  Av‡jvPbv Kiæb|  
11. †h †Kvb c‡Y¨i wecYb Kivi c~‡e© wecYbKvix‡K RbmsL¨v m¤úwK©Z †h mKj welq Rvbv cÖ‡qvRb- wKfv‡e 

RbmsL¨vMZ cwi‡ek we‡kølY Kiv hvq eY©bv Kiæb| 
12. eZ©gvb Pvwn`v wba©vi‡Yi c×wZ KqwU? c×wZ¸‡jv we Í̄vwiZ Av‡jvPbv Kiæb| 
13. fwel¨r Pvwn`v wbiƒcb Kivi c×wZ¸‡jv e¨vL¨v Kiæb| 
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