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Marketing Enviornment, Collecting Information and
Demand Forecasting
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Marketing Environment: Micro and Macro
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Marketing Environment

A8 @I *fd7 I ERT R @ 97w 7w, =% 31 =S ~1o7 I CRF @77 oo [@F Fed, i
ZCET 2R el SR | @I @0 26y A ERE Ko Fhce ot (@ e fufae ¢ wivafae
TAmME 1 *fe o R e AE, Sima TNiEcd fqode #Ifta* 01 | Philip Kotler and Gary

Armstrong e 2R 37t qercRe, “Riso Al 2o Rivto-afage Foute % i «ifeq T
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e st sifaee oifde | o g
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Micro-Marketing Environment
(I 9y, GRT A L= [

2fSDIa fooaaR T YT IR
avw e S e fce
A = IM T AR I,
TRRARPIE,  NGFAPAE, (ol
2AfSTIN @ BT | @ AR
TAmwetE  Afedit @
TP dei] [T e a2 AfeDiw
Q@ TAMERE e FAce AT |
. @t (Company):
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oo sAfege Cofa s efedia el Smyey o @w- Swew agem, o, o
fetel, el ¢ TP, TeAme, @ et «ae iy o Tenifn ot Reavar et =3
QI TSI FRET FANICF TG 910 #AfTFFT BT Fof (ST 78I 2T |

3. FARARIA (Suppliers): TIRAZIIN TR CPFe e A Afedia TR AfSHITR Ay @ Gir
TRAMIT IRREE T ARSI AR @I (| SwRe R Ie0 O (@ AN
TSI (I TN AFSTINE Teoiweed ooy 7359, aneffam, e Bi6 e Smiey
SIS (SC Fa0e T | GRee i, TF@eiifs, T, [RWR, FERE 1R S SaFaed
TG T | FIARPIA A PG AL AT ATIT T TR FF 2AelT T=AWMCH =T
| TEIARPIER A AT AR IPr=F A0 I TARQIRS 96 A @R oy
REET 8217 Ao 210 | FepFfoTs AT (FoF TEB JE 4T (A |

9, WW (Intermediaries): @ 1 fe AT afedi ARy [eeear siw Sesifre PR3]
oy (FolF 6 R@GT @A IBT I SIWACE o197 TFSIFRQIAN 0 | AT T4 IR
A12F17 8 Lot Rueret, afsffe, ErRT 31egr, FHHE M5, NEE THFeFRAIMN |

8. (&SI (Customers): (¥ I35 & 7 AfSHIT AelT AT CRT GF FE SIS (ST 0T | AT G2
T AT (@For F (IR St e R =7 | MRS offp 45 (T R | SIRT
- (OIS IS, i IEE, TRl JeE, TR IGE, 9R ASSeF IS | (ol
©jIe] 3B 8 (PSP 40T AR Ty FoAelmia oy Frie arze e |

¢. AfST@A (Competitors): &TeF afsvie AT g afswifer e Fae 27 |
2SN 20T T AN o7 8 G| TAFIAT I ol FH@T &2 T O AT
RTER ST A0 | o T efeRi Ao Ty eSS GEw SItETed (SR
O 7 O HET M T | G RIS eferariiom serel, gderel @ el
T ARG I ARAEAF S G FaCe 17 QIR Af SR g e g
&Y FACO T |

Y. GCAST (Public): TS 200 (T (FITT Wl AT (ST =T &SIt Fiderear sz iR A6 |
A SBITTR TRAT TS ARG AL 947 TACIBIT &Fe o) AT WA o [
TR AF | AT AFSHITE AGOT TEACABIF AN FPTAF IS AT (531 A0S 2T | ATSF
ST e AT SeDT Tl ARETE; O A - ALAGIT SECADBY, ATGT S,
TR TS, AR FEGT A, FAT GEeAS, AR ST @q. s
TECADY |
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Macro-Marketing Environment

AfSDITTR AT J7ST ARNG @ 5 ToAMA, =& A oA 2o I CRT KA A@FeI 2o

BT 07 OIF ANBF oo 20 0T | 93 7T TAMIT AfSDITT 0% e ST 799 27 1 392 @

T TAMIN BT ef SR G eelfie 21 @7 IR [emsRiE AmEs AR Samimete®

AR ofeT fereyr veice =7 | AT AREER SAMEeTE (AtF afesima s Jaar 3 JfF 9 =7
T AfSHICE FPTL. @ 7T *f e @lfs Torg ATe T 7R AR T 77T 242 FA0S 2 |

. TS A (Demographic Environment): “RA01F @67 Swyew Eom 2o

TR AT FIEGNR TAT AR (FCET | (FF GF S N TPy Ao, I,
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QTR (oI AN, @, Srer, wfb Berifnce ey R A g [AdwsiRies
GERTATTS AARTIT ITICF ST TG |

R, ANASF AfT* (Economic Environment): 2197 o1t @ moig wdtafes sfqa aor
B I | 0T R (FolF INafoT kT, (OFEmT T FNol, [T @ qo} <7
FE | @ AT Aoy AR o RoTSRIE (e Ao =gl @ 6e- [rFifs, o, 7267,
AT AR, F9 8 FfeAfsT SfrsEe! Topf 7= (& fre =3 |

9, Q’W AR (Natural Environment): (S (ATXF SERIY, TA-T1, KRS, W TN,
Ty A O (O el SR AT =1 @ e ergfew st efeditn fRam
TRl greifie w6 | aigfos ARt e Tesime, I, (o, Saiar Fejive @ 1
ol @I T AT | gl Tegd @2 AR 110 e T [efmaricee Ao
“AfeaCe Rl 7w erred 0 Reavar Fa0e 27 | eligfes s Afow R, ARt gae
afstary, SARERFT TR FET a7, & Fee o Fejit FF R 0 i
AT TG |

8. &¥f&"® AfIa* (Technological Environment): g3f&e 2IRICR MG qIWE @F Tow
Sy TR A1 G FR O T A0 IR et el @ =i 92 7oz | eyfes Sxaees
T TG ISR @ A AT T (Ol ¢ G et (1 A | e Wpaes [fey Fea-
ARE Y FE MCACR; @F- AYEE NS, GRfeH, (@fEs I IR o FI5IET rer
IR | oY@ RS (R @0 AL 72 M 36T 8 Sgze <o T q1ees Al
IR & QT |

¢. AT AR (Political Environment): o0 FifRfew esg oo W fifeg waifq
A @R ANEE AL TTTAFRA ATV FEGT AN qeeresd AR aifde |
FEeAfoF g WIS AR wRe [T I@E geiike &7 | ©iR ARSI AZTH I,
FETeS weT “imfs, T IFR €79 To5in etz afe f[vrasacs Jaw e =7 |

v, WRW AR (Cultural Environment): Vﬂ“‘{m ARTI® FCS PR TAWNE (@RIT [T
TG QTS FECANG, eorsel, JfHFR Qg AHAE ol 70 | 96 ¢ I TS
SIS AN @ ARF oF ARTIH #/6l7 TAAMTT @ efeifqe F0a (o ot Frawers
FolfTe I | TG ARF T TAMFLT TE RATIANE SRS AR & GR GO
Prare a=e F90e 77 | ©IF (P! GFRT Ko FEGT SAfBEIR iR Erae AFos G
AT HeToTR RTEe T TS |
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B 0@ SIF ANEF o0 AR 0T | 93 e T AfSDIT ATTF fqzaet T 79 27 A IR
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Marketing Information System
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Reeter ooy 59!

Marketing Information System (MIS)
AR AR (70 el Rax 2eer A5 SEge 0 PN ARTHA 8 @FeieT azel 541 | @
e eI TR SRR R T NG HIPAC TS| 1 FACS AN | ©IF &1 2 IS
S IR T A TR AT SRACE A T4 | SNF, 2 IR Tz 93 elfSvia o=
iR f5e Fa0e Al | T8N St ees e <

ARTACT o 2 AR ¢ AT FAF NGO A foferey ST AT et
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Reefeltaa GlifeTe R A9e SRR AL O I ST | TR 2T
QPR e O 7! RATFIRIG FS AL TR TAG® | 3 C
oo o2y F T @I afe T e afedee (eed vy faceet

O3R JIREF TN 7he] 02 @R F6F, o2 ef et I
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oI T4 TR |

. SR e fN4fad (Determination of Information Needs): 2 fgfas T4 e @
RAITIAT FT O (TS DM G2 FONF ©F (TS BT | TGS 9 @2 (AANT S
SIS fRAITFIAT IR fOF 0T ACEF | AT ©2F ALGre2 [AAFIar Aeaz ¢ f[raaer
FAC AT T (I O TEFoR AN MaE 8 [eawel I ACF | G2l oo eqm@
AoT g aze TR T AR, Ao, i @ AZUI ©F @R I | ArFIDR Al
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3. ©2F We@¥ (Colloecting Information): UG DI Roel FIoF ©F ST LTS IM
e Fa0o @ OReF @ [EE6T fof [RTapat S ©f 2 FreR @12 AW O (AT
AT | ool AT QS o2 FAyfefie foq e ez Fare #A:
3) Seear 1y
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a5 efedte e e [fey Raem 8o w2y A oy [feg i toft e | foteamiar
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TN tofs 37 Ut | g 9 M@ Fraes o geT afesitag wifds [Radt [esme s A0 |
SRR, (@l I O[T oM (FoF T8 QI TP NES eferans (ofd 6F AF | 3 [ew ot
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(CRIEGIE

O TN AN 5&F (Order to Payment Cycle): 9 SoO/@d @FC “mafed JRGE
el S | e afsffy, e vz @er 2fedne st TN (Order) (1% 367 |
W7o e e e sqEE [y [eed & 5FW (Invoices) € (&7 IPm
(Transmits copeis) O F(T | afedieT [ifeg RelT @7 smewsiet Fe ¢ AdFena
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1 Rew o %%fS (Sales Information Systems): 7w vaife @ Ao afsraww
FAAACST (TS BIF | FIR OF T Af SV *HITS! TN &I2el, WGro 77T 43R Fo #fely
(IR FE T FAC0 AT | AfSH 7o Frare et ¢ e 2faf3fs @rng ooy e
TATE T TeFSIF AL AT F |

o m, (OO0 STIFRCE IR (©6F W3R (Data Bases, Data Werehouses and Data
Mining): BREE ¢ SYFEa ST IS AfSHIT Y7 T2 AILACTI AT THIACS L7t
FACS A | 2Pt [foq S @ S SASTEANE G NFH FAF AN FCelt
(TOIA3S | 35 Al AGRTS (Fol (THITARE, AT (UHIAZT, ReFadal (CHII3s
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Marketing Intelligence
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S T AT | AN, A T TR FeZT T TSI Ol ©LF Fe@Z FACS AT | fofeiey
Ifawea ML AfSHITTT ©27, AQW, o1 IR TedT 4T TF [F@ ATFG TI¥2 (I4 R (oS
R c4mrer At eare | afeia et Jfarer Tgfeq a1cwy oy *Mrw aze FACS A | @N=-

n

H

n
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AfSDT o gfsMmm A7 fFw oA gy FaCe AT | GQore fdey e fi
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Afsdm efsfafapaAt (@er A @=ifFg I@ (el w2, fe #Hoam @eima e afde
(ST GATTH ATITT 4o P O TS AT |

2SI el FIGA [F6 (AT O T FACS A |

G gfediT ol ©ey ey w4 @ AT SImd Torg et ©ig ey
TS AT FACS AT | @ 4T O TIAE NGRE ©F T 0 | GAH NGiNe
THATe T PR AT (ST JCA -
= IR dFEE: ARPRYE aforaws, o 8 x=Afefes Tote 33, Py wivef,
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@ AR @ IF: [INT ANER A, R (FE), Ko ol g2 core
AFefSfes AR |
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Marketing reseach

o AT TeeA A QIR @M JRFE O W ©fF N I ARG FA0S AF 9
I RO T ANLITTR Gy IR S ARG T 27 | ool 1B ©=F TR
TG T G0 ALY AT KAGT 0700 | A 2wl i qrepnR Hw R 0.0 WpEd
AR QU oo f[Tame el a2 F90e /13 |

HAAJT 8

e QISR — IRl ;
> ofE [y Ly ° > TR >

Ty TRAY fRCerer oz
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o@ 0.0: f=ele sitaael elfeam

. TP IR ARFANT Sty 4@ (Define the Problem and Research Objectives): foetaa
T 8 AR Sty Frefaer 4t eraes | SwzRe Rend @ 7, @I @t e
N T SISO FCA AR | T OF AF© AT APTHCTI T IS ICLIAT T (TS
AT |

. IR SAFFEAr ©FFT (Develop the Research Plan): €2 4T (F19 O @R F41 ATAEH AR
PO ¥2 w7 f[Afog T (AF (FIF (P S[E I MAR I TF ©IF AARSFAT Q2er F4r
ETN

©. O W@R (Collect the Information): RS T (ATF LTS TPICE ©AT AT FAC© T A3
qIe |

8. o¥7 fC4¥ (Analyze the Information): IS ST GIR AfGT TTT ©27 Mg AT 1T @3
w27 Caeel FA0e = | (FPR R WG G2 (FIT SRATATST (78 (18 A3e] 9=y I e
2 | @t ool oy AT =3 |

¢. I T SAZ AT (Present the Findings): 6T O TeET G ROAeR o1 ST
JARASIF ARSI T AT (NRFSIE THAF2 F0o 7 32 IAY B (Mg foes = | 3
U R@GT MG 27 O @ GBS, I T D7 G S 20 o 77 sAfsiensa {6

(otez foce =30 |
v, &% &% (Make the Decisions): €34T Rowaiar Tozifors itaae S fofare Prae aze
PN

/o7 e

AR ARG (i@ el e 20t e SETHT FE IR ARG 8 (@It arzet FA7
T AfSHINE ©2U (IO IS FACO TF | AT O BT IR AT [, e,
ooy afedifie ey R ~&fers IR I Ty R O &R YfE, qRY e
AT AT efePims [ FFfore Prae gz T4 | Koo o2y 433 2ws SR
AEATSITST fdfaer T4 &7 | QT O Ay, [T @ IDER IS I ACF | [T I
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Analyzing Macro-environment

Sry

Q {15 AT AT
o BT Afare Ruaae it gae fre i |

et e ANEE AR e ¢ [rewer Fare T I f[orele wAfdea wemwys Aftefes = |
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Analyzing Macro-environment in Marketing

GG A AR A3 AT [T FCF Q478 FANS A1 77 T4 AR, G97 LTS @ eqers!
RE IE GIR (T2 AR ASTwE ool F@ Afpest v | N fFona AmiEs Afq [ s
R O] N[COAT Pl RCeT—

Y. SRS ARE* (Demographic Environment): (¥ @30 HWe SI60e@ Sepmeeya Sires,
qw, S, AfeRleer qiar, I, 9, (P Tonfr TomitTe AN A SRR T

ST | SRy ARG Rt St Y wwed @, SR @3 A T §ive @3
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MECIE

Fof5 fory
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Wieer AT, Ree [RR, FrFR eptm, gy vt Jfw o e[eret Jfa shearw
AIRRIRE SR G ST QTR | [ReemSia ¢ 927 (@ o @ fae Face
ATE |
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Rhvare oA NreR, T, TeE Toriv a T eelis 2 1 erReRe [eremsar
fafox arorre! a1 Qe (AfEy STl ALFS (O (FIeT &R TS AT |

0 IS AR TE @R IR I TR s o9 Ace 77 | iR @3k
S AET MRAT ¢ ©rd D, SifEnl T TeqIvg WGFE AL S TS |
Faer [ (oMF TR N0y SABFeTS ARy 7 I A oeE TR go [iR
IS

3. KARSEF A (Economic Environment): @36 (M0 MEK SREI@IF NN Q1T (T (MO
Sftafes AR “fEFe 2| (CEmT T Fael YR TRF (FF OIS FE QN 7Phe
TAMITTR A AffT g Al WAfeT AR | ASE wEE oy TREEIR A3
ARG Q4T FE T AR A (TSI FIHNS] I FE 2] TIRAR FAC0 7 |
ToAR AN R (o wftafes wxgle o R @1 @ @MW o4y [eeeTm o
foremaRIeeE Sdtafes Syl I oy fefis e emce =3-

0 @ @FF I (@R WEE I 2, O RAWSET wire =7 | Naifefre
WrEfs, [ @@y, Tl SfrsTe! Tejing SR (@R SRER Ao zre
A |

O oY @R IER ARRSET T (OFWMd (SR ARKeT 2@ AF | (@Feid o,
Q@R T, YR T, T, Ao Topifer T (O @99 2o fISa F40s A1 |
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Estimating Current and Future Demand
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Estimating Current Demand
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Estimating Future Demand
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