
 

 

e¨emvq evRvi we‡kølY 
Analyzing Business Market 

 

 

 

 

 
 
†fv³v evRvi †_‡K e¨emvq evRvi wfbœ| KviY e¨emvwqK †µZviv GKBmv‡_ wecyj cwigv‡Y KvuPvgvj I Drcvw`Z 
DcKiY µq K‡i P‚ovšÍ cY¨ ev †mev Drcv`b K‡i cybtweµ‡qi Rb¨| e¨emvq evRv‡i µq wm×všÍ AvbyôvwbKfv‡e 
m¤úbœ Kiv nq I GLv‡b G‡Ki AwaK msL¨K e¨w³ m¤ú„³ _v‡K| wecYbKvwi‡K e¨emvq evRv‡ii ˆewkó¨ Abyhvwq 
wecYb Kvh©µg MÖnY Ki‡Z nq| G BDwb‡Ui wZbwU cv‡V e¨emvq evRvi wb‡q Av‡jvPbv Kiv n‡q‡Q| cÖ_g cv‡V 
e¨emvq evRvi I †fv³v evRvi g‡a¨ Kx Kx wfbœZv i‡q‡Q Zv Av‡jvPbv Kiv n‡q‡q Ges e¨emvq †µZvi AvPiY 
g‡Wj e¨vL¨v Kiv n‡q‡Q| wØZxq cv‡V e¨emvq cY¨ µ‡qi cwiw ’̄wZ I e¨emvq µq cÖwµqvi Kviv AskMÖnY K‡i Zv 
Av‡jvPbv Kiv n‡q‡Q| Z„Zxq cv‡V e¨emvq †µZvi µq wm×všÍMÖnY cÖwµqvi avcmg~n e¨vL¨v Kiv n‡q‡Q| 
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e¨emvq †µZvi AvPiY 
Business Buyer Behavior 

 D‡Ïk¨ 

G cvV †k‡l Avcwb-  
• †fv³v I e¨emvq †µZvi g‡a¨ cv_©K¨ ej‡Z cvi‡eb; Ges 
• e¨emvq †µZvi AvPi‡Yi g‡Wj eY©bv Ki‡Z cvi‡eb| 

 
cÖwZôvb meemgqB P~ovšÍ cY¨ ev †mev cȪ ‘Z ev weµq K‡i bv| A‡bK cÖwZôvb i‡q‡Q hviv e¨vcK cwigv‡Y 
KvuPvgvj, Drcvw`Z DcKiY, hš¿cvwZ BZ¨vw` Ab¨ cÖwZôv‡bi Kv‡Q weµq K‡i _v‡K hv P~ovšÍ cY¨ cȪ ‘‡Zi Rb¨ 
e¨eüZ nq| e¨emvq †µZv n‡jv hviv cY¨ cybt weµq ev cybt cȪ ‘‡Zi Rb¨ cY¨ µq K‡i _v‡K|  cybt weµq ev 
cybt cȪ ‘‡Zi mv‡_ RwoZ e¨w³ ev cÖwZôv‡bi mgš‡̂q e¨emvq evRvi ev mvsMVwbK evRvi MwVZ nq| †fv³v I 
e¨emvq †µZvi g‡a¨ cv_©K¨ i‡q‡Q hvi Kvi‡Y e¨emvq †µZvi AvPiY g‡Wj wfbœ n‡q _v‡K|  

†fv³v I e¨emvq †µZvi g‡a¨ cv_©K¨ 
Difference between Consumer and Business Market 

hw`I e¨emvq evRvi Ges †fv³v evRv‡ii g‡a¨ A‡bK wel‡q wgj i‡q‡Q, Zey wKQz wel‡q cv_©‡K¨i Rb¨ 
wecYbKvix‡K c„_K Kvh©µg MÖnY Ki‡Z nq| e¨emvq evRv‡i KvVv‡gvMZ I Pvwn`v wfwËK wKQy ‰ewkó¨ cwijw¶Z 
nq| †hgb- 

1. Kg msL¨K e…nËi †µZv (Fewer but Larger Buyers): e¨emvq evRv‡i Kg msL¨K †µZv Ae ’̄vb K‡i 
wKš‘ Zviv AwaK cwigv‡Y cY¨ µq K‡i| KviY G evRv‡i cÖwZwbqZ ev Nb Nb µq msNwVZ nq bv| 

2. ‡fŠ‡MvwjKfv‡e †K› ª̀xf~Z (Geographically Concentrated): G evRvi †fŠ‡MvwjKfv‡e †K› ª̀xf~Z n‡q 
_v‡K| cÖavbZ G evRvi †Kv‡bv wbw ©̀ó I ¸iæZ¡c~Y© GjvKv‡K †K› ª̀ K‡i M‡o D‡V|  

3. Aw ’̄wZkxj I D™¢~Z Pvwn`v (Fluctuating and Derived Demand): e¨emvwqK evRv‡i cY¨ ev †mevi 
Pvwn`v †ewkifvM †ÿ‡Î Aw ’̄wZkxj n‡q _v‡K| e¨emvq evRv‡ii cY¨ ev †mevi Pvwn`v †fvM¨ c‡Y¨i Pvwn`v 
†_‡K m„wó nq weavq G‡K A™¢yZ Pvwn`v e‡j| †`Lv hvq †fvM¨ c‡Y¨i Pvwn`v Aí e„w×‡Z e¨emvq c‡Y¨i 
Pvwn`vi e¨vcK cwieZ©b n‡Z cv‡i| A_©vr G evRv‡i c‡Y¨i Pvwn`v cvwicvwk¦©K wewfbœ Ae ’̄v Øviv cÖfvweZ 
nq| d‡j Pvwn`v cÖvqB DVvbvgv K‡i| †hgb- hw` †cvkv‡Ki Pvwn`v K‡g hvq Z‡e Kvco I Kvco ˆZixi 
Ab¨vb¨ Dcv`vbmg~‡ni Pvwn`vI K‡g hv‡e| 

4. Aw ’̄wZ ’̄vcK Pvwn`v (Inelastic Demand): e¨emvq evRv‡ii Ab¨Zg cÖavb ‰ewkó¨ n‡jv G evRv‡ii wKQy 
wKQy c‡Y¨i Pvwn`v Aw ’̄wZ ’̄vcK ev Abgbxq| A_©vr †fvM¨ c‡Y¨i Pvwn`vi n«vm-e…w× NU‡jI e¨emvq 
evRv‡ii wKQy wKQy c‡Y¨i Pvwn`vi †Kv‡bv cwieZ©b N‡Ubv| †hgb- Kvc‡oi `vg Kg‡jI †cvkvK cȪ ‘ZKvix 
cÖwZôvb¸‡jv AwZwi³ Kvco µq Ki‡e bv| Avevi Kvc‡oi g~j¨ e„w× †c‡jI Kvco µq eÜ Ki‡e bv 
†cvkvK cȪ ‘ZKvix cÖwZôvb¸‡jv †ewk `v‡gB Kvco µq K‡i †cvkvK ˆZwi Ki‡e|  

5. mieivnKvix Ges e¨emvq †µZvi gv‡S wbKU m¤úK© (Close Relation between Supplier and 

Business Customer): †µZvi msL¨v Kg nIqvi mieivnKvix Ges mvsMVwbK †µZvi mv‡_ 
Zzjbvg~jKfv‡e wbKU m¤úK© we`¨gvb _v‡K|  

6. †ckvMZ µq (Professional Purchasing): †fv³vi µ‡qi Zzjbvq e¨emvq µ‡qi †¶‡Î RwUjZv †ewk 
†`Lv hvq| G µ‡qi †¶‡Î GKvwaK e¨w³ RwoZ _v‡K| GKwU KvVv‡gvMZ AvbyôvwbKZvi gva¨‡g µq 
cÖwµqv cwiPvwjZ nq|  
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7. mivmwi µq (Direct Purchasing): AwaKvsk †¶‡Î †`Lv hvq e¨emvq †µZviv ga¨ ’̄Kvix‡`i Gwo‡q 
Drcv`‡Ki wbKU A_ev weµq Drm †_‡K cY¨ µq K‡i| G †kÖwYi cY¨ e¨q eûj, wewfbœ welq Øviv 
cÖfvweZ I RwUj cÖK…wZi nevi Kvi‡Y †µZviv mivmwi µq K‡i _v‡K|  

 
e¨emvq †µZvi AvPi‡Yi g‡Wj 
A Model of Business Buyer Behavior 

e¨emvq †µZvi AvPiY n‡jv GKwU wm×všÍ MÖnY cÖwµqv, hvi gva¨‡g cªwZôvb Zvi cY¨ ev †mevi cÖ‡qvRb wba©viY, 
g~j¨vqb I wbe©vPb K‡i _v‡K| e¨emvq †µZvi AvPiY Abyaveb Ki‡Z n‡j wecYbKvix‡K mieivnKvix‡`i Ae ’̄v, 
wm×všÍ MÖnY cÖwµqv, µq wm×v‡šÍi Ici cÖfve we Í̄viKvix Dcv`vbmg~n BZ¨vw` fvjfv‡e Rvb‡Z nq| e¨emvq 
†µZvi AvPiY we‡kølY GKwU RwUj cÖwµqv ZvB e¨emvq †µZvi AvPiY Abyaveb Kivi Rb¨ wecYbKvix wb‡¤œv³ 
cÖ‡kœi Reve Rvbvi †Póv Ki‡Z cv‡ib-  

 e¨emvq †µZviv wK ai‡bi µq wm×všÍ MÖnY K‡i? 
 mieivnKvix‡K Kxfv‡e wbe©vPb K‡i? 
 ‡K wm×všÍ †bq? 
 e¨emvq µq wm×všÍ cÖwµqvwU wK? 
 e¨emvq µq wm×v‡šÍ cÖfve we Í̄viKvix Dcv`vb¸‡jv wK?  

Gme cÖ‡kœi DËi Rvbvi gva¨‡g wecYbKvix e¨emvq †µZv m¤ú‡K© GKwU aviYv wb‡Z cv‡i| wPÎ 5.1 G e¨emvq 
†µZvi AvPi‡Yi g‡Wj †`Lv‡bv n‡jv| G g‡W‡j e¨vL¨v Kiv n‡q‡Q †h wecYb Ges Ab¨vb¨ DÏxcK Kxfv‡e 
msMVb Ges c×wZ‡K cÖfvweZ K‡i hv †_‡K wbw ©̀ó †µZv mvovi m„wó nq| 

 

 

 

 
 

wecYb DÏxcK Ab¨vb¨ DÏxcK 

cY¨ 

g~j¨ 

’̄vb 

cÖmvi 

A_©‰bwZK 

cÖhyw³MZ 

ivR‰bwZK 

mvs ‹̄…wZK 

cÖwZ‡hvwMZvg~jK 

‡µZvi mvov 

cY¨ cQ›̀  
mieivnKvix cQ›̀  
AW©v‡ii cwigvY 
mieiv‡ni kZ© I mgq 
‡mevi kZ© 
cwi‡kv‡ai kZ© 

wPÎ 5.1: e¨emvq †µZvi AvPiY g‡Wj 

µq cÖwZôvb 
 
 
 
 
 
 
 

 

(mvsMVwbK cÖfve) 

µq ‡K›̀ ª 
 
 
 
 

(AvšÍte¨w³K I e¨w³MZ 
cÖfve) 

µq wm×všÍ 
cÖwµqv 

 

e¨emvq µ‡qi †¶‡Î cÖ_g we‡ePbvi welq n‡jv cwi‡ek| ỳB ai‡bi DÏxcK e¨emvq µq‡K cÖfvweZ K‡i| 
cÖ_gZ, wecYb DÏxcK hv †fv³v evR‡ii g‡Zv e¨emvq µ‡qi †¶‡ÎI wecYb wgkª‡bi PviwU Dcv`vb †hgb-cY¨, 
g~j¨, ’̄vb Ges cÖmvi wb‡q MwVZ| wØZxqZ, Ab¨vb¨ DÏxcK¸‡jv n‡”Q- A_©‰bwZK, KvwiMwi, ivR‰bwZK, mvs¯‹…wZK 
Ges cÖwZ‡hvwMZvg~jK| wecYb DÏxcK Ges Ab¨vb¨ DÏxcKmg~n msMV‡b cÖ‡ek K‡i Ges †µZvi mvovq cwiYZ 
nq| hvi gva¨‡g †µZv Zvi cY¨, †mev cQ›` K‡i; mieivnKvix cQ›` K‡i, AW©v‡ii cwigvY wba©viY K‡i, 
†Wwjfvix Ges g~j¨ cwi‡kv‡ai kZ© cQ›` K‡i _v‡K| G DÏxcKmg~n Kxfv‡e msMVb‡K cÖfvweZ K‡i Zv 
wecYbKvix‡K eyS‡Z nq| e¨emv‡qi µq Kv‡Ri ỳwU w`K _v‡K| cÖ_gZ, µq †K› ª̀- hv µq wm×v‡šÍi mv‡_ mswkøó 
e¨w³‡`i wb‡q MwVZ| µq †K› ª̀ msMV‡bi µq cÖwµqv‡K cÖfvweZ K‡i _v‡K| GQvov wewfbœ cÖwZôv‡bi µq wm×všÍ 
cÖwµqv wewfbœ iKg n‡q _v‡K| †QvU msMVb Ges e„nr msMV‡bi µq wm×všÍ cÖwµqvi cÖK…wZ wfbœZi n‡q Zv‡K| 
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GQvov e¨emv‡qi Af¨šÍixb AvPiY, wbR¯̂ ms¯‹…wZ BZ¨vw` welqmg~n µq cÖwµqv‡K cÖfvweZ K‡i| G mKj Dcv`vb 
Øviv mvsMVwbK †µZvi AvPiY Kxfv‡e cÖfvweZ n‡”Q Zv g~j¨vqb K‡i wecYbKvix wecYb Kvh©µg cwiPvjbv K‡i 
_v‡K| 

 

 

mvims‡ÿc:  

e¨emvq †µZv n‡jv hviv cY¨ cybt weµq ev cybt cȪ ‘‡Zi Rb¨ cY¨ µq K‡i _v‡K|  cybt weµq ev cybt cȪ ‘‡Zi 
mv‡_ RwoZ e¨w³ ev cÖwZôv‡bi mgš‡̂q e¨emvq evRvi ev mvsMVwbK evRvi MwVZ nq| †fv³v I e¨emvq †µZvi 
g‡a¨ cv_©K¨ i‡q‡Q hviKvi‡Y e¨emvq †µZvi AvPiY g‡Wj wfbœ n‡q _v‡K| hw`I e¨emvq evRvi Ges †fv³v 
evRv‡ii g‡a¨ A‡bK wel‡q wgj i‡q‡Q, Zey e¨emvq evRv‡ii KvVv‡gvMZ I Pvwn`v wfwËK wKQy ‰ewk‡ó¨ 
cv_©‡K¨i Rb¨ wecYbKvix‡K c„_K Kvh©µg MÖnY Ki‡Z nq| G ˆewk‡ó¨i g‡a¨ i‡q‡Q Kg msL¨K e…nËi †µZv, 
†fŠ‡MvwjKfv‡e †K› ª̀xf~Z, Aw ’̄wZkxj I D™¢~Z Pvwn`, Aw ’̄wZ ’̄vcK Pvwn`v, mieivnKvix Ges e¨emvq †µZvi 
gv‡S wbKU m¤úK©, †ckvMZ µq I mivmwi µq| e¨emvq †µZvi AvPiY n‡jv GKwU wm×všÍ MÖnY cÖwµqv, hvi 
gva¨‡g cªwZôvb Zvi cY¨ ev †mevi cÖ‡qvRb wba©viY, g~j¨vqb I wbe©vPb K‡i _v‡K| e¨emvq †µZvi AvPiY 
Abyaveb Ki‡Z n‡j wecYbKvix‡K mieivnKvix‡`i Ae ’̄v, wm×všÍ MÖnY cÖwµqv, µq wm×v‡šÍi Ici cÖfve 
we Í̄viKvix Dcv`vbmg~n BZ¨vw` fvjfv‡e Rvb‡Z nq| 
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e¨emvq µq cwiw ’̄wZ I µq cÖwµqvq AskMÖnYKvixiv 
Business Buying Situations and Participants in Buying Process 

 D‡Ïk¨ 

G cvV †k‡l Avcwb  
• µq cwiw ’̄wZ KZai‡bi nq Zv e¨vL¨v Ki‡Z cvi‡eb; Ges 
• e¨emvq µq cÖwµqvq AskMÖnYKvixiv Kviv Zv ej‡Z cvi‡eb| 

 

e¨emvq c‡Y¨i †µZv µq wm×všÍ MÖn‡Yi †ÿ‡Î wewfbœ cÖfve we Í̄viKvwi welqmg~n we‡ePbv Kiv nq hv c~e©eZ©x cv‡V 
Av‡jvPbv Kiv n‡q‡Q| µ‡qi Kvh©µg cÖwµqv ïiæ Kivi mgq cÖ_‡gB †µZv †R‡b †bq †Kv‡bv µq cwiw ’̄wZi Rb¨ 
e¨emvq cY¨ µq Ki‡Q| cÖ‡qvRb Abymv‡i †µZv KL‡bv wbqwgZ mieivnKvwi ev m¤ú~Y© bZzb mieivnKvwii KvQ 
†_‡K e¨emvq cY¨ µq K‡i _v‡K| e¨emvq †µZv cY¨ µq Kivi mgq mvaviYZ GKv wm×všÍ wb‡Z cv‡i bv| µq 
wm×všÍ MÖn‡Y AskMÖnYKvwi e¨w³ ev cÖwZôv‡bi m¤§wZµ‡g µq Kiv nq| e¨emvq cY¨ µ‡q Gme cwiw ’̄wZ 
we‡ePbvq †i‡LB cY¨ µ‡qi Kvh©µg ïiæ Kiv nq|  
 

µq cwiw ’̄wZ 
Buying Situations 

e¨emvq c‡Y¨i †µZviv wewfbœ ai‡bi µq wm×všÍ MÖnY K‡i _v‡K hv wbf©i K‡i e¨emv‡qi cÖK…wZi, bZzb cY¨ µq 
Kivi cÖ‡qvRb Av‡Q wKbv BZ¨vw`i Ici| †QvU cÖwZôvb Ges eo cÖwZôv‡bi µq wm×v‡šÍi g‡a¨ cv_©K¨ †`Lv hvq| 
µq cwiw ’̄wZi aiY Abyhvqx wm×v‡šÍi msL¨v Kg †ewk nq| wb‡¤œ e¨emvq c‡Y¨i †µZv‡`i wewfbœ cÖKvi µq 
wm×v‡šÍ aiY Av‡jvPbv Kiv n‡jv- 
K)  mivmwi cybtµq (Straight Rebuy): e¨emvq c‡Y¨i G µq cÖwµqv n‡jv wbqwgZ µq cÖwµqv| GLv‡b †µZv 

†Kv‡bv wKQy cwieZ©b bv K‡i mivmwi c~e©eZx µq Abyhvqx cybtµ‡qi AW©vi w`‡q Zv‡K| mvaviYZ c~‡e©i µq 
hw` †µZv‡K cy‡ivcywi Z…wß w`‡q _v‡K| ZLb †m µq wm×všÍ cwieZ©b bv K‡iB c~‡e©i wm×všÍ‡K AbymiY K‡i| 
G ai‡bi µq †¶‡Î cY¨ cwieZ©b Ges mieivnKvix cwieZ©b Kiv nq bv ej‡jB P‡j| mieivnKvixMY 
wbqwgZ AW©vi cÖvwßi Avmvq cY¨ I †mevi gvb eRvq ivL‡Z †Póv K‡i| wbZ¨‰bwgwËK µ‡qi †¶‡Î evievi 
AW©vi cÖ̀ v‡bi Sv‡gjv †_‡K †invB cvIqvi D‡Ï‡k¨B mvaviYZ G ai‡bi mivmwi cybtµq AW©vi †`qv nq|  

L) ms‡kvwaZ cybtµq (Modified Rebuying): mivmwi cybtµ‡qi †¶‡Î †Kv‡bv ai‡bi cwieZ©b Avbv nq bv wKš‘ 
ms‡kvwaZ cybtµ‡qi †¶‡Î †µZv cY¨ µ‡qi wewfbœ e¨vcv‡i wewfbœ ai‡bi cwieZ©b Avb‡Z Pvq| we‡klZ 
ms‡kvwaZ cybtµ‡qi †¶‡Î †µZviv cY¨ µ‡qi Rb¨ bZzb kZ© cÖ`vb K‡i| mvaviYZ c‡Y¨i ¸bv¸b, g~j¨, 
†mev kZ©, mieivn cÖwµqv BZ¨vw` †¶‡Î wKQyUv cwieZ©b wb‡q Avkv nq| G µ‡qi †¶‡Î cyivZb 
mieivnKvix‡`i g‡a¨ AwbwðqZv KvR K‡i Ges eZ©gvb Ae ’̄v a‡i ivLvi Rb¨ me©vZœK †Póv K‡i| Ab¨w`‡K 
evB‡ii mieivnKvixiv G kZ©̧ wj‡K GKUv my‡hvM wn‡m‡e we‡ePbv K‡i _v‡K| A‡bK mgq eo cÖwZôvbmg~n 
ms‡kvwaZ cybtµ‡qi gva¨‡g e¨emvwqK myweav Av`vq Ki‡Z Pvq| 

M) bZzb KvR (New Task): G µq mivmwi A_ev ms‡kvwaZ cybtµ‡qi mv‡_ G‡Kev‡iB mswkøó bq| G †¶‡Î 
cÖwZôvb cÖ_gev‡ii gZ GKwU cY¨ ev †mevi µ‡qi Rb¨ cȪ ‘wZ MÖnY K‡i| bZzb KvR ej‡Z †Kv‡bv c‡Y¨i 
bZzb µ‡qi m~Pbv‡K eySvq| G µ‡qi Rb¨ µq wm×všÍ MÖnY cÖwµqvi cÖ‡qvRb nq| †h‡nZz cÖ_gev‡ii gZ 
GKwU cÖwZôvb µq Kv‡h© AskMÖnY K‡i d‡j GLv‡b †µZvi SuywKi cwigvY †ewk _v‡K| G SuywK n«vm Kivi Rb¨ 
†µZv‡K e¨vcK Z_¨ msMÖn I Z_¨ g~j¨vqb Ki‡Z nq| GLv‡b cÖ_gev‡ii gZ c‡Y¨i ˆewkó¨, g~j¨, kZ©, †mev, 
AW©vi BZ¨vw` wel‡q mZ©K _vK‡Z nq| G µ‡qi †¶‡Î cÖwZôv‡bi D”P e¨e ’̄vcbvi (Top Management) 
wm×všÍ RwoZ _v‡K|  

cwi‡k‡l ejv hvq †h, e¨emvq evRv‡ii DwjøwLZ ¸Yv¸Y ev ‰ewkó¨¸‡jv e¨vcK we‡køl‡Yi gva¨‡g wecYb wm×všÍ 
MÖnY Ki‡Z nq| e¨emvq wecYb Kvh©µg me©Î e¨_©Zvq ch©‡ewkZ nq| 
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e¨emvq µq cÖwµqvq AskMÖnYKvixiv 
Participants in the Business Buying Process 

e¨emvq c‡Y¨i µq-weµq GKwU RwUj cÖwµqv| wecyj cwigvY A‡_©i mv‡_ mv‡_ GKvwaK e¨w³ G cÖwµqv‡Z RwoZ 
_v‡K| µqKvwi cÖwZôv‡bi †hAsk G wm×všÍ †bq Zv‡K µq †K› ª̀ e‡j| µq †K‡› ª̀ †h mKj m`m¨MY RwoZ _v‡K 
Zviv µq cÖwµqv‡Z wb¤œwjwLZ f~wgKv cvjb K‡i _v‡K- 
K) m~PbvKvix (Initiators): µq cÖwµqvq m~PbvKvixiv cÖ_g cY¨ µq m¤ú‡K© cÖ Í̄ve K‡i| Giv cY¨wUi 

e¨enviKvix A_ev msMV‡bi Ab¨ †h‡KD n‡Z cv‡i| m~PbvKvix GKwU c‡Y¨i cÖ‡qvRbxqZv m¤̂‡Ü cÖ_‡g 
Abyfe (Feel) K‡i| 

L) e¨enviKvix (Users): hviv cY¨wU ev †mevwU e¨envi K‡i| Giv A‡bK mgq µ‡qi cÖ Í̄ve w`‡q _v‡K Ges 
c‡Y¨i ¸bv¸b, ˆewkó¨ BZ¨vw` we‡køl‡Y we‡kl f~wgKv iv‡L| 

M) cÖfve we Í̄viKvix (Influencers): G m`m¨iv cY¨ µq wm×v‡šÍi Ici cÖfve we Í̄vi K‡i| G m`m¨‡`i cY¨ 
m¤̂‡Ü we‡kl Ávb _v‡K Ges µ‡qi e¨vcv‡i AwfÁ n‡q _v‡K| we‡kl KvwiMwi Ávb m¤úbœ e¨w³iv mvaviYZ 
cÖfve we Í̄viKvix n‡q _v‡K I cY¨ g~j¨vqb I we‡køl‡Y we‡kl f~wgKv iv‡L| 

N) wba©viYKvix (Deciders): G m`m¨iv wewfbœ cY¨ µq Ges Zv‡`i wKQy †gŠwjK cÖ‡kœi DË‡ii mv‡_ RwoZ 
_v‡K| wK cY¨ µq Kiv n‡e, †Kv_v †_‡K µq Kiv n‡e, KZ g~‡j¨ µq Kiv n‡e, †Kv‡bv mgq µq Kiv n‡e 
BZ¨vw` wel‡q wm×všÍ cÖ̀ vb K‡i _v‡Kb|  

O) Aby‡gv`bKvix (Approvers): wba©viYKvix †h mKj wel‡qi wm×všÍ wb‡q _v‡K, Aby‡gv`bKvixiv †mmKj 
wel‡qi AvbyôvwbK A_ev AvbyôvwbK Aby‡gv`‡bi ¶gZv iv‡Lb| mvaviYZ wba©viYKvixiv †h µq cÖ Í̄ve †ck 
K‡ib Aby‡gv`vbKvixiv †mB cȪ Íve cvk K‡i A_ev evwZj Kivi ¶gZv iv‡L| 

P) †µZv (Buyers): hviv cY¨ µ‡qi e¨vcv‡i AvbyôvwbK mKj cÖKvi Kvh©vewj m¤úv`b K‡ib Ges P~ovšÍ µq 
m¤úv`‡bi AwaKvi iv‡Lb| Giv P~ovšÍfv‡e mieivnKvix wbe©vPb K‡i Ges µq kZ© wba©vi‡Yi AvbyôvwbK 
¶gZvi AwaKvix nq| hw`I mieivnKvix wVK KivB G m`m¨‡`i cÖavb KvR ZviciI P~ovšÍ µ‡qi mgq 
wewfbœ wel‡q cÖfve we Í̄vi K‡i _v‡K| RwUj µ‡qi †¶‡Î Giv †Kv¤úvwbi µq AW©vi I kZ© AbymiY K‡i 
_v‡K| 

Q) †MUwKcvi (Gatekeepers): hviv µq-weµq cÖwµqvq A‡b¨i wbKU Z_¨ cÖevn wbqš¿Y K‡i ZvivB 
†MBUwKcvi| A‡bK mgq †MUwKcv‡ii Kvi‡Y G‡R›U ev mieivnKvixiv cÖK…Z e¨enviKvix, wm×všÍKvix A_ev 
Aby‡gv`bKvixi mv‡_ †hvMv‡hv‡Mi †¶‡Î evavMÖ ’̄ n‡q _v‡K| Zviv G †hvMv‡hvM cÖwµqv wbqš¿Y K‡i| D`vniY 
wn‡m‡e ejv hvq, Af¨_©bvKvix (Receptionists), †Uwj‡dvb Acv‡iUi, GgbwK e¨w³MZ mwPe hviv  cÖK…Z 
e¨enviKvix, wm×všÍcÖ`vbKvix‡`i mv‡_ weµqKgx©‡`i †hvMv‡hv‡M evav m„wó Ki‡Z cv‡i †MUwKcvi wn‡m‡e| 

mvaviYZ †QvU cÖwZôv‡b Ges wbqwgZ cY¨ µ‡qi †¶‡Î mKj m`m¨‡`i Dcw ’̄wZ _v‡Kbv| GLv‡b wm×všÍKvix Ges 
†µZvi f~wgKvB †ewk ¸iæZ¡c~Y© _v‡K| wKš‘ RwUj A_ev KvwiMwi µ‡qi †¶‡Î mKj m`m¨‡`i Dcw ’̄wZ †`Lv hvq| 
wecYbKvwi‡K fvjfv‡e Rvb‡Z n‡e †Kvb cY¨ cÖwZôv‡bi Rb¨ ¸iæZ¡c~Y©, G‡`i e¨enviKvix Kviv, Kviv wm×všÍ MÖnY 
cÖwµqvq RwoZ, Ges Kviv P~ovšÍ µq m¤úv`b Ki‡e BZ¨vw` welq we‡ePbv K‡i †mfv‡e Zv‡`i mv‡_ †hvMv‡hvM 
i¶v Ki‡Z n‡e|  

 

 

mvims‡ÿc:  

e¨emvq c‡Y¨i †µZviv wewfbœ ai‡bi µq wm×všÍ MÖnY K‡i _v‡K hv wbf©i K‡i e¨emv‡qi cÖK…wZi, bZzb cY¨ 
µq Kivi cÖ‡qvRb Av‡Q wKbv BZ¨vw`i Ici| e¨emvq c‡Y¨i †µZv‡`i wewfbœ cÖKvi µq wm×v‡šÍ aiY¸‡jv 
n‡jv- mivmwi cybtµq, ms‡kvwaZ cybtµq I bZzb KvR| µqKvwi cÖwZôv‡bi †hAsk G wm×všÍ †bq Zv‡K µq 
†K› ª̀ e‡j| µq †K‡› ª̀ †h mKj m`m¨MY RwoZ _v‡K Zviv n‡jv- m~PbvKvix, e¨enviKvix, cÖfve we Í̄viKvix, 
wba©viYKvix, Aby‡gv`bKvix, †µZv I †MUwKcvi|  
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 e¨emvq †µZvi µq wm×všÍMÖnY cÖwµqv 
Business Buyers’ Buying Decision Process 

 D‡Ïk¨ 
G cvV †k‡l Avcwb  

• e¨emvq †µZvi wm×všÍ MÖnY cÖwµqv eY©bv Ki‡Z cvi‡eb| 
 
e¨emvq cY¨ µ‡q Gme cwiw ’̄wZ we‡ePbvq †i‡LB cY¨ µ‡qi Kvh©µg ïiæ Kiv nq| e¨emvq cY¨ µ‡qi cÖwµqvq 
AvUwU avc m¤úbœ K‡i e¨emvq cY¨ µq Kiv nq| 
 

e¨emvq †µZvi wm×všÍ MÖnY cÖwµqv    
Business Buyers’ Decision-Making Process  

e¨emvq c‡Y¨i †µZviv wb‡Ri e¨w³MZ cÖ‡qvR‡b cY¨ µq K‡i bv K‡i g~jZ cybtDrcv`‡bi Rb¨ cY¨ µq K‡i| 
GKvi‡Y G c‡Y¨i wm×všÍ MÖnY cÖwµqvq wfbœZv i‡q‡Q| mvaviYZ bZzb ai‡bi cY¨ A_ev cÖwZôv‡bi cÖ_gevi 
e¨emvq cY¨ µ‡qi †ÿ‡Î †µZv wb¤œwjwLZ wPÎ 5.2 Gi AvUwU Í̄i AwZµg K‡i cY¨ µq K‡i _v‡K|  

1. mgm¨v kbv³KiY (Problem Recognition): cÖwZôvb hLb †Kv‡bv mgm¨v ev cÖ‡qvRb Abyfe K‡i, hv cY¨ ev 
†mevi µ‡qi gva¨‡g †gUv‡bv hvq, ZLb †_‡KB e¨emvq c‡Y¨i µq cÖwµqv Avi¤¢ nq| wewfbœ fv‡e G mgm¨v 
kbv³ Kiv hvq| †hgb- †Kv‡bv bZzb cY¨ Drcv`‡bi Rb¨ Avevi, eZ©gvb cY¨‡K Dbœq‡bi Rb¨ cÖwZôv‡bi 
wewfbœ ai‡bi KuvPvgvj, †gwkb-hš¿cvwZ BZ¨vw`i cÖ‡qvRb n‡Z cv‡i|  

2. cÖ‡qvR‡bi eY©bv (Need Description): mgm¨v kbv³ Kivi ci †µZv‡K cÖ‡qvR‡bi eY©bv K‡i Ges c‡Y¨i 
ˆewkó¨ Ges cwigvY wba©vi‡Y AMÖmi nq| aiv hvK- †Kv‡bv c‡Y¨i gvb Dbœqb A_ev †gvoK cwieZ©b `iKvi 
A_ev †gwkb weKj nevi Kvi‡Y Drcv`b eÜ i‡q‡Q welq wZbwUi Avjv`v nevi Rb¨ cÖ‡qvRb‡K wfbœ wfbœfv‡e 
eY©bv Ki‡Z nq|  A‡bK mgq cÖwZôv‡bi c‡¶ Zvi cÖ‡qvR‡bi eY©bv cÖ̀ vb m¤¢eci nq bv| †mB †¶‡Î AwfÁ 
wecYbKvwi e¨emvq c‡Y¨i †µZv‡K Zvi cÖ‡qvR‡bi eY©bv cÖ̀ vb mnvqZv Ki‡Z cv‡i|  

3. cY¨ mywbw ©̀óKiY (Product Specification): cY¨ cÖ‡qvR‡bi eY©bvi ci †µZv‡K c‡Y¨i KvwiMwi gvb I 
ˆewkó¨ wVK K‡i| cY¨ mywbw`ó Kivi Rb¨ †µZv KZ¸‡jv cÖ‡kœi gva¨‡g cY¨‡K mywbw ©̀ó K‡i hv wb¤œiƒc- 

 cÖkœ weeiY 
01. cY¨wU cÖK…Z e ‘̄MZfv‡e g~j¨evb wKbv? 
02. cY¨wU †_‡K cÖvß myweav Ges LiP AvbycvwZK wKbv? 
03. cY¨wUi mKj ˆewkó¨ wK cÖ‡qvRbxq? 
04. cY¨wU e¨env‡ii Av‡iv fvj †Kv‡bv weKí Av‡Q wKbv? 
05. c‡Y¨i †Kv‡bv cÖ‡qvRbxq Ask ¯̂í e¨‡q cvIqv hv‡e wKbv? 

 

cvV-5.3 

mgm¨v 
mbv³KiY 

cÖ‡qvR‡bi 
eY©bv  

mieivnKvix 
AbymÜvb 

AW©vi iæwUb 
mywbw`©óKiY 

Kvh©µg 
chv©‡jvPbv 

wPÎ 5.2: e¨emvq †µZvi µq cÖwµqv 

 

mieivnKvix 
wbe©vPb 

cȪ Íve 
msMÖn 

cY¨ 
mywbw`©óKiY  
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 cÖkœ weeiY 
06. cÖ‡qvRbxq †Kv‡bv DrK…ó cY¨ wK cvIqv hv‡e? 
07. h_vh_ hš¿cvwZ w`‡q wK cY¨wU ˆZwi Kiv n‡q‡Q? 
08. cY¨wU e¨env‡ii mv‡_ Ab¨vb¨ LiP¸‡jv wK Ges KZ? 
09. Ab¨ †Kv‡bv mieivnKvix wK Kg g~‡j¨ cY¨wU w`‡Z cvi‡e? 
10. Ab¨ †Kv‡bv cÖwZôvb wK Kg `v‡g cY¨wU wK‡b‡Q? 

G cÖkœ̧ ‡jvi DËi Rvbvi gva¨‡g f¨vjy we‡kølY K‡i †µZv cY¨‡K mywbw ©̀ó K‡i| G‡ÿ‡Î cÖwZôvb Zv‡`i cY¨ 
gvb wbw ©̀óKi‡Y wewfbœ wefv‡Mi mgšq̂ K‡i _v‡K| 

4. mieivnKvix AbymÜvb (Supplier Search): †µZv Gic‡i m‡e©vËg we‡µZv ev mieivnKvix Luy‡R †ei Kivi 
Rb¨ †Póv Pvjvq| wewfbœ Drm †_‡K †µZv G mieivnKvixi AbymÜvb Ki‡Z cv‡i| †µZv cÖ_gZ e¨emvq 
cÖwZôv‡bi ZvwjKv ev †UªW wW‡i±ix †_‡K Zvi mieivnKvixi Z_¨ msMÖn Ki‡Z cv‡i| G‡ÿ‡Î Zvi mgq Ges 
Li‡Pi DfqB Kg n‡q _v‡K| GQvovI  B›Uvi‡bU,  †Uwj‡dv‡b A_ev mivmwi Ab¨vb¨ cÖwZôv‡bi mv‡_ 
†hvMv‡hvM K‡i mieivnKvixi Z_¨ †bqv †h‡Z cv‡i| e¨emvq c‡Y¨i †µZv‡`i me©`v mieivnKvwi‡`i Drm 
m¤ú‡K© Ávb ivL‡Z nq †hb cÖ‡qvR‡bi mgq mn‡RB Zv‡`i mv‡_ †hvMv‡hvM Kiv hvq| 

5. cȪ Íve msMÖn (Proposal Solicitation): mieivnKvwi AbymÜv‡bi cieZx© KvR n‡jv mieivnKvwi‡`i wbKU 
†_‡K cȪ Íve AvnŸvb| AbymÜv‡bi mgqB mieivnKvwi‡`i m¤ú‡K© e¨emvq c‡Y¨i †µZvi GKUv cÖv_wgK aviYv 
Rb¥  wb‡q _v‡K| †mB fv‡e wKQy wbe©vwPZ mieivnKvwi‡K AvbyôvwbK cȪ Íve AvnŸv‡bi Rb¨ Avgš¿Y Kiv nq| G 
mgq mieivnKvwi cÖwZôvb Zv‡`i c‡Y¨i we Í̄vwiZ weeiY, K¨vUvjM BZ¨vw` welq e¨emvq c‡Y¨i †µZvi wbKU 
†cÖiY K‡i A_ev Zv‡`i weµq cÖwZwbwa †cÖiY K‡i _v‡K| weµq cÖwZwbwa cY¨ weµ‡qi wewea welq wb‡q 
mivmwi †µZvi wbKU Av‡jvPbv K‡i _v‡K| RwUj I e¨qeûj c‡Y¨i †¶‡Î †µZv mvaviYZ mieivnKvwii 
wbKU †_‡K AvbyôvwbK wjwLZ we Í̄vwiZ cȪ Íve AvnŸvb K‡ib|  

6. mieivnKvix wbe©vPb (Supplier Selection): cȪ Íve AvnŸv‡bi cieZx© c`‡¶c n‡jv mieivnKvix wbe©vPb| µq 
†K‡› ª̀i m`m¨iv cȪ Íve¸‡jv ch©v‡jvPbv K‡i Ges †mLvb †_‡K Zviv mieivnKvwi wbe©vPb K‡i| mvaviYZ 
mieivnKvwi wbe©vP‡bi †¶‡Î GKwU c¨v‡bj ˆZwi Kiv nq hviv mieivnKvwii wewfbœ w`K we‡ePbv K‡i _v‡Kb| 
mieivnKvix wbe©vP‡b wb¤œwjwLZ welqmg~n we‡ePbv Kiv nq- 

K) c‡Y¨i ¸Y (Quality of Product): †Kv‡bv GKwU cÖwZôvb gvb m¤§Z cY¨ mieivn Ki‡Z cvi‡j Zv‡K 
wbe©vPb Kiv n‡q _v‡K|  

L) AwfÁZv (Experience): wbe©vP‡bi mgq AwfÁZvi welqwU we‡ePbv Ki‡Z nq| we‡kl K‡i wKQy RwUj 
c‡Y¨i †¶‡Î mieivnKvix cÖ_g ev‡ii gZ cY¨ mieivn Ki‡Q wKbv, Gi c~e© AwfÁZv Av‡Q wKbv, hw` 
_v‡K Z‡e wK ai‡bi AwfÁZv- we‡ePbvq Avbv nq| 

M) e¨emvq kZ© (Trade Term): †µZvi cÖZ¨vwkZ kZ© Abyhvqx cY¨ mieivn Ki‡Z cvi‡e wKbv †hgb- wKQy 
†µZv evwK‡Z cY¨ µq Ki‡Z Pvq, wKQy †µZv AMÖxg cY¨ †c‡Z Pvq| †h mKj mieivnKvwi †µZvi 
mvwe©K kZ© c~i‡Yi ¶gZv iv‡L Zv‡`i wbe©vP‡bi mgq ¸iæZ¡ †`qv nq| 

N) my‡hvM myweav (Other Facilities): †µZv mieivnKvwi wbKU †_‡K wewfbœ ai‡bi my‡hvM myweav cÖZ¨vkv 
K‡i| †hgb- cwieniY myweav, ¸`vgRvZKiY myweav, KvwiMwi myweav, Ae¨eüZ cY¨ †diZ myweav 
BZ¨vw`| G mKj myweav cÖ̀ v‡bi mieivnKvwii ¶gZv KZUzKz Zv we‡ePbv Kiv nq| 

O) hZv_©Zv (Appropriate): mieivnKvwii h_vh_ †hvM¨Zv Av‡Q wKbv cY¨ miiv‡ni Rb¨ †mB w`KwU 
wbe©vP‡bi mgq †`L‡Z nq| 
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P) g~j¨ (Price): mieivnKvwi wbe©vP‡bi me‡P‡q ¸iæZ¡c~Y© Ges cÖavb welq n‡jv g~j¨| mieivnKvix mwVK 
g~‡j¨ gvbm¤§Z cY¨ mieivn Ki‡Z cvi‡e wKbv Zv we‡ePbv Kiv nq|  

Q) Ab¨vb¨ (Others): GQvov mieivnKvwi wbe©vP‡bi †¶‡Î e¨w³MZ m¤úK©, mieivnKvwii AvPvi AvPiY, 
mieivnKvwi cÖwZôv‡bi mybvg, Kv‡Ri g~j¨vqb, mieivnKvwi wbqš¿Y BZ¨vw` mKj welq we‡ePbv Kiv n‡q 
_v‡K|   

7. AW©vi iæwUb wbw ©̀óKiY (Order Routine Specification): mieivnKvix wbe©vPb †kl n‡j e¨emvq c‡Y¨i 
†µZv G ch©v‡q AW©vi iæwUb wbw ©̀ó Ki‡e| AW©vi wbw ©̀óKi‡Yi mgq AvbyôvwbK wKQy welq we‡ePbv Ki‡Z nq| 
cY¨kZ© Ges e¨emvwqK kZ©̧ wj AvbyôvwbK fv‡e D‡jøL _v‡K| c‡Y¨i we Í̄vwiZ weeiY, we‡kl K‡i µq bxwZi 
cÖavb w`Kmg~n †hgb- mwVK ¸b, mwVK cwigvY, mwVK mgq, mwVK g~j¨ BZ¨vw` welq¸‡jv D‡jøL Ki‡Z nq| 
GQvovI G‡Z Av‡iv wKQy welq D‡jøL _v‡K †hgb- wba©vwiZ mieivnKvwi‡K P~ovšÍ AW©vi cÖ̀ vb, KvwiMwi gv‡bi 
ZvwjKv cÖYqb, cY¨ cwigvY, †diZ cÖ`vb bxwZ, M¨vivw›U BZ¨vw`|  

8. Kvh©m¤úv`b ch©v‡jvPbv (Performance Review): AW©vi iæwUb wbw ©̀óKi‡bi ci †_‡K mieivnKvwi AW©vi 
Abyhvqx †µZv‡K cY¨ mieivn Ki‡e| G Í̄‡i †µZv mieivnKvwii bvbvwea Kvh©µg g~j¨vqb Ki‡e| we‡kl 
K‡i AW©vi wbw ©̀óKi‡Y †h mKj welq D‡jøL wQj Zvi mv‡_ mieivnKvwii Kvh©µg KZUv msMwZc~Y© †mUv 
g~j¨vqb Ki‡e; mieivnKvwii mieivnK…Z c‡Y¨i ¸bMZgvb wVK Av‡Q wKbv; mieivnKvwi mgqgZ cY¨ 
mieivn K‡i‡Q wKbv BZ¨vw`| m‡e©vcwi iæwUb AW©v‡i †h mKj kZ© wQj †mkZ©̧ ‡jvi †¶‡Î mieivnKvwi Zvi 
`vq `vwqZ¡ mwVK fv‡e cvjb K‡i‡Q wKbv G mKj welq g~j¨vqb K‡i †µZv mieivnKvwii mv‡_ wbqwgZ e¨emv 
Ki‡Z cv‡i, A_ev wewfbœ †jb‡`‡bi ms‡kvab K‡i e¨emv Pvjv‡Z cv‡i wKsev Zv‡K ev`I w`‡Z cv‡i|  

cwi‡k‡l ejv hvq †h, e¨emvq c‡Y¨i µq-weµ‡qi †¶‡Î mvaviYZ D‡jøwLZ AvUwU Í̄i AwZµg Ki‡Z nq| †QvU 
cÖwZôvb Ges wbqwgZ mvaviY cY¨ µ‡qi mgq †µZv AwZµg K‡i bv Z‡e RwUj c‡Y¨i †¶‡Î mKj Í̄i AwZµg 
Ki‡Z nq|  

 

 

mvims‡ÿc:  

mvaviYZ bZzb ai‡bi cY¨ A_ev cÖwZôv‡bi cÖ_gevi e¨emvq cY¨ µ‡qi †ÿ‡Î †µZv AvUwU Í̄i AwZµg K‡i 
cY¨ µq K‡i _v‡K| †m¸‡jv n‡jv- mgm¨v kbv³KiY, cÖ‡qvR‡bi eY©bv, cY¨ mywbw ©̀óKiY, mieivnKvix 
AbymÜvb, cÖ Í̄ve msMÖn, mieivnKvix wbe©vPb, AW©vi iæwUb wbw ©̀óKiY Ges Kvh©m¤úv`b ch©v‡jvPbv| 
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BDwbU DËi g~j¨vqb  

 
1. †fv³v I e¨emvq †µZvi g‡a¨ cv_©K¨¸‡jv wjLyb| 
2. Aw ’̄wZ ’̄vcK Pvwn`v Kxfv‡e e¨emvq evRv‡i cÖfve we Í̄vi K‡i? e¨vL¨v Kiæb| 
3. e¨emvq †µZvi AvPi‡Yi g‡Wj wPÎmnKv‡i Av‡jvPbv Kiæb| 
4. µq cwiw ’̄wZ KZ ai‡bi n‡Z cv‡i? eY©bv Kiæb| 
5. †Kvb ai‡Yi µq cwiw ’̄wZ‡Z †Kv‡bv cwieZ©b Avbv nq bv? wjLyb| 
6. e¨emvq µq cÖwµqvq AskMÖnYKvix‡`i f~wgKv Av‡jvPbv Kiæb| 
7. e¨emvq †µZvi wm×všÍ MÖnY cÖwµqvi avcmg~n Av‡jvPbv Kiæb| 
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